More than
creative, were

compelling




“With their help, we have transformed
all of our direct marketing campaigns.”

Katherine Timms Senior Direct Marketing Manager Royal London

“They're full of ideas, produce great
designs and work incredibly hard to hit
every deadline that we putin front of
them. I'd recommend them to anyone!”

Bev Whitehead Marketing Manager Dulux Decorator Centre

“Red C very quickly gained a good
understanding of our customer.”

Carine Jessamine Marketing Director Selco

“I'm delighted we found each other
— they are just the agency partners
we need.”

Cathy Couplan CRM Strategy & Creative Manager Studio

This is Red C.
Let us show you how.



Clarity and insight
Everything we do is focused
on understanding people.

Catalytic strategy

We believe you have to
combine creative excellence
with strategic nous in equal

measure.

Compelling creative

Effective creative does
more than make people

feel something. It motivates
them to do something.

Conscientious service

Most of us have worked
client-side. So we're the kind
of agency we would want

to work with ourselves.
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Benefit from our strategic AkzoNobe!
o o We have been AkzoNobel's strategic
co m m u n I Ca tl o n S partner across both email marketing
and social media for approaching
5 years. We work with several
brands including Dulux, Dulux

Welcome and thank you for signing up to
& Dvicoe Dacerion Cantrs axcoun,

Thane Trade, Dulux Decorator Centre,
Dulux Academy and Dulux Select. o i ' TR

since 2017 we have been the We work closely alongside the - Look forwardto o
strategic partner for Thane UK, senior team to ensure that all b e
across earned and paid search. activity is aligned to the overarching -g—___f L&l
Fr‘?m produFt launches a}n.d business goals and objectives. ———
re—mtr(?ducnons, to providing SUNSHINE Wit veo g ? B
campaign assets for seasonal : o
activity based on onsite product SRR
data and user search intent we 000 Sone

e S

ensure campaigns are optimised
and better targeted to improve
conversion. We have worked
closely with the team on content

!S DRDULUX

production, technical SEO and Pelice, Police Mutual
email programme development
to align all activity against Since 2018 we have been Police
business KPIs. w-—— | Mutual's strategic marketing
way to save for S;lg"igu‘.wwt 8“ partner across several key
e products, including car and home

insurance, mortgages, ISA and
general savings. We have also
taken a key role in growing the
base through field acquisition
and, more recently, played a
significant role in communicating
Police Mutual's merger with
Royal London.

Studio studio —

In October 2019 we became Studio’s
strategic partner for all direct mail and
print. We work closely alongside the

print team to help strengthen customer
relationships, promote multiple purchases
and enhance credit acquisition. Along

the way we have implemented triggered

Vit

Police Mutual I1SA

Save regularly.

Save a lump sum.
Or do both.
Sweet.

Start wving today
Wislt policarmutiaal. co.uk. 1
cﬁ01545 44‘ 530

. . E0/ OF studio
response mailings which have performed y-'-'-g:’/f"egoﬁf_
Le Loy To arder:
exceedingly well. We have also developed e Ssr2 7570600 |
communications to really boost the -
Studio offering. PIB Group - [l Guardcover
We have been providing earned and s B photoGuard .
5 - ) ) . . . s g b 0. 2
;.IBTEE‘#?Y i | paid sea'rch strategy alo.ng.W|th |n’5|ght : . 1ilB m petGuard
- for PIB since 2018. In this time we've . S RNEE e

= <A O | e~ N\ 3 developed migration plans to minimise

s“i:‘;";ﬁ: disruption to rankings, whilst providing sssunnuail
S OFF THIS SPRING? tailored and targeted actions to increase o [ cucleGuord A
EVERYTHING - . . .. =] = ht
rankings on highly competitive search i | e B musicGuard
SAVE 10% === terms, as well as longer tail queries : i .| i
ON YOUR NEXT ORDER" e H l T g g
& | = [ e to focus content production on query
10% OFF e 10% OFF ' '
AU TASHON 2 based searches. This has resulted in a

557% increase in Organic traffic within
12 months.
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Swinton Insurance P —
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Freemans Grattan Holdings

We have worked with Freemans

0800 000 0000

Every contact counts at Swinton,

Grattan Holdings for approaching which is why we've helped | Ueino g hose W o ——
. ) = ) . [l irsucance forms? | |

20 years and during that time Swimwear devise their customer contact W e nepyoucel MRS
. \ = . the cover o | ‘q O K st sy N Ot ‘J

we've partnered with them across \ 365.co.u strategy to ensure every piece of I ot st any cover | i Nagging Doubt into |
- 106k o sty fo st exery-fonly- || lngto.m,,yw |

many strategic projects, including
developing a new £30m business

in 2012 called Swimwear365. We've
worked both on and offline across
many of their brands, including
Freemans, Grattan and Look Again,
to tackle key business challenges
from reducing churn and improving
AQV to migrating customers from
one brand to another.

|

SWimn
§§‘* _Wgar

ot
2 : [ ]
Svierg gy, S eoppopey “beaef
I” Wl

eads
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World Exclusive: Sweet
Dream Visualizer TV Bed” [Eresems,

Q) = 5073 for Bady

W

Stocks are stictly limited
50 PESETVE YOS Now!

Bensons for Beds

From advising on their PPC
strategy to producing effective
content marketing, we've helped
Bensons for Beds amplify their
online presence, whilst delivering
an impressive sales uplift every
year since we've worked with
them. We were also strategic
search partners for fellow
Steinhoff brands, Harveys

and BedShed.

JD Williams

From helping brands

appeal to new and younger
audiences to differentiating

brands in the marketplace,

as well as re-launching and [ - N
creating brands... our work \ AN :
for JD Williams has helped |\ SALE !; &5
them grow their market | ¢ i ;," S
share for over 20 years. | N marisofa.co.uk

" Marisola

/ O
— MID-SEASON — L .
RJK “

s
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communication we create delivers
to the bottom line. During our
relationship with Swinton, we
have been responsible for
Swinton Commercial, Swinton
Bikes, Swinton Taxi as well as

the cornerstone of the business,
Swinton Car and Home Insurance.

|| | tacoiont ang | . |

|| ] etticiom trigngny

[[ [ 51 whe e
Y el

bt Info
Tum Nagging Dout :
—— S Cor insurance: do you
know exactly whulq
you're covered for?

15 your busi

Wellbeing
revolution

Hl.r(..\_u“ﬂn

The wellbein
revolution

Bupa

Understanding how to effectively
communicate to intermediaries
and small to large corporate
customers can be a real challenge.
Not for Red C. From holding
insight panels and spending

time in call centres to delivering
campaigns on a tight deadline,
we're a valued extension of

the marketing team.

happening

A healthy start

Eurostar

Our strategic email expertise
has resulted in Eurostar having
a complete eCRM makeover.

A makeover that has helped
them engage customers with
timely and relevant emails,
resulting in an increase in
bookings and customer loyalty.
We were responsible for
developing customer journeys
for business, leisure and loyalty
audiences across the UK, France,
Belgium and Germany.
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We delivered the clicks Manchester City

As Manchester City's strategic and BITY"‘ s
. creative email partner, we helped to A == e e, P e _— '
Police Mutual Rolice i bt Police ormomnomms develop the customer journey for : v SHEFFIELD & C
I it pelicemutusl co.uk I st pelicemutual co.uk WEII"ESII.&Y g B e 7 —
_ _ _ both UK and global fans. This involved | i SR oV R e
We are responsible for Police demographic segmentation of both fan 2R _ 3R ROUND

SUN 4 JANUARY 3PN

Mutual's email programme from

. ) bases, using factors such as age, sex
both a strategic perspective as

and location. A large number of our

well asla;reative pne.jincedzm 8 Restssred you'e a valuable oo o play Taking care of what matters campaigns were also segmented based
not only have we introduce s R T on whether fans attended matches.
a monthly newsletter, called EOINIAN N ook i o ot At s B s R A

For example, we sent a Matchday

o el el e s s, For axample, it o pou vd 00 GO £ s sy Wil @ 15%

ESCOUNT 20 Cae isaueince”
On T_he Beat, but we have Pt e iy e o e s A campaign with tailored content for fans i Y il
also introduced seyeral. key . e e et e ) going to the match, and those who were : .. - "" a
automated campaigns including —— R = - o ; FAVAW o o,

B not. We also implemented a number of
. automated campaigns, ranging from a
welcome campaign to hospitality follow-
ups and re-engagement campaigns.

[O AN AWAY MATCH?
AWAY DAYS APP

a Welcome programme, an
Onboarding campaign and

several cross-sell triggers.

for the

pance you
agues can

jon
]

B inten o Swinton |
et Boorrc ol mton winton Insurance
[T— is independently rated as a -
Five-Star policy by Moneyfacts Pt - G e )

Get the most out
of your FAO Toolkit

W P v P S e

We have worked as Swinton's
email marketing agency for more
than six years. In this time we've
delivered strategy, concepts,
design, copy and build for all their
email activity. We also closely
monitor the results of these
emails and make improvements
which result in increasing KPIs.

Don't forget your i i
15% DISCOUNT on [

10% off

your home insurance

P Highlights from the
‘happiest year of the 20th century’ We haVe aISO gUIded the ema”

Top 10 gadgets
of 2017 (so far)

programme through a major
creative rebrand, shifting to a

Eurostar Lt

ving ti i TAKE THE '

Driving ticket sales, promoting EASY RUN fully responsive template.
journeys and destinations, and 'pr'l'sHE Hare's your latest offers <name>

building customer relationships SE Bl s

are the key aims of Eurostar’s
email programme. To help
them achieve these, we created
multi-language emails to target
Eurostar customers and both
leisure and business prospects
across Europe and the USA.

Great Rail Journeys

GRJ came to Red C to overhaul their
email marketing programme, in :

order to maximise profits from this ' ¥ by e acizs
valuable channel for both the GR| : : :
brand and their Rail Discoveries

offering. We devised a new email ,

marketing strategy and created V. ST
a wide range of templates that : : DR | e m
allowed them to create a rich and lin o - s

Morocco

5 o o MRV 0, o MO
o e e o o e o A it

AIENCH
ENCHANTING INDIA IN
COMPLETE LLURY

o s by e

e colloctions urnched

MAKING TRACKS
FOR THE SLOPES 1

varied inbox.

02 Email Marketing




Lifting the lid on a successful = Dulux Retail

o l('f‘.t'.::leour e Red C have been responsible
m l r r m m ' N B',l""f"_ for turning Dulux Retail’s
e al p og a e _ Bﬁ""?____ - email programme from
MicRo a template driven set of

MAKEOVERS

- - promotional messages to
ok a content rich customer
L experience that aims

9N Dulux.Co.0ic to inspire and educate

its recipients. We have
introduced an e-newsletter,
which we call Let's Colour,
as well as several other key
emails such as Dr Dulux,
Colour Know How and Big

Life Moments.

In 2017, Dulux Decorator Centre attended a Red C
Email Marketing Masterclass. Impressed with what
they saw, they invited Red C to audit their monthly
email programme, which was underperforming.

Red C devised a new, harder-working template, incorporating clever navigation,
stronger calls-to-action and eye-catching creative. Results improved instantly and
we were appointed as their strategic and creative eCRM agency.

‘i'\'lw'illuu.l

The uplift in results soon caught the eye of the teams at Dulux Trade and Dulux Retail
too, and by 2018 Red C was creating a rich and varied inbox for their customers.

Pt e i

W

Through subject line testing, responsive design, smarter build and strategic nous,
Red C has helped the email programmes of all these AkzoNobel brands go from
strength to strength.

S T — Dulux Trade e
o ST m lux' TRADE

Dulux Decorator Centre  Sicscomoncome oo
T OSOOAN --,,_-..._--«;.:n.‘.-.:._...-.m

WOODCARE | ACCISSONES | WALLBGEEM | DELNERY

Products Colows Advice Poink Life Fing o store Services

When we started working =

on Dulux Trade emails, we Experiment
made more or less the same with colour
recommendations as we did SR
for the consumer brand.

We improved the navigation, S e gggg;gémr
made the CTA buttons work e Y
much harder and created a ?;:thzdd Minionws-co
rich and varied inbox - even woodwork ' =
testing content that seemed

‘too consumer’. The results
were just as impressive.

We began working with Dulux
Decorator Centre in 2017 and
our immediate remit was to
oversee a complete overhaul
of their email creative. We did
exactly that and introduced

a richer and more content-
driven approach to their email
marketing, which significantly
improved all KPIs. We are now
not only responsible for all
creative output, but we are
also strategic partners.

1 Designing

20EVENT

Stock up for less
R tag s averd is back! Gat your hands on pasrts brishes,
and SCCSSONeS 168
el Sunday Tind orine nnd you £on sl 3RO by our sioees undl
Sahuday 2151 batwesn Sam-Spm whichaver 5 oSt lon you

NEW:
Osborne & Little
Metropolis Viny EEITTR

Don't miss great deals like these...

l Why choose
Tranguil Daw:

coom =

A brush with
adventure

e whan Bapeg

Windrush
Primary

School create
o nurture space
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We Used T\/ tO Wlﬂ Ambrose Wilson

Shot in the Canary Islands, this

) ~
08000095552

new customers
the Spring/Summer 2019 product - Footwear &

th&ﬁa’ P i raimeof
o : B idth fittings

offering from Ambrose Wilson.
Our DRTV commercials utilise
strong sales techniques to
deliver online sales, whilst still
maintaining a great look-book
effect. We endeavour to sell our
customers the ‘Ambrose Wilson’
lifestyle that's made for them.

Phonak

Our corporate film for hearing

aid manufacturer Phonak helped
them engage resellers and explain
why Phonak ITEs carry a high price
point - as well as showcasing the
dedication that goes into making
every hearing aid.

Look Again

We've created a wide range

of TV commercials for fashion
brand Look Again. Featuring
Erin O'Neil and Stacey Solomon,
our adverts have helped

Look Again raise their brand
awareness and hit their tough
sales targets in a very crowded
and competitive marketplace.

Freemans

When Freemans needed to
make an impact on their return
to UK TV screens they turned to
us to create a memorable, fun
and great looking TV commercial.
The resulting TV advert helped
Freemans make the splash they

wanted and drive customers - ' '
back to the brand in droves. e AN '

g

e
,

N Qi (reemans
g . . !

-

Hoseasons Ambrose Wilson

We have created two flagship = i 'Yy Sl o - _ From concepting through to
television commercials, one s ol G”’"*'J\’i)?ﬁ;(m ) At Jnr" 1F the final production we worked
featuring Denise Van Outen ' DR il . g,zgy; 'u o : closely with the team to deliver
and another featuring music dl 10~-39 J .. r’ a strong DRTV campaign which
by The Wonder Stuff. Both ey s < UL _ shows off the brand'’s product
have been integral to raising range. This Christmas Ad was
brand awareness and filmed in Manchester and really
increasing bookings. pushed the boundaries of not
only showcasing the fashion,
' e : but promoting the key values
mb{%ﬁ":(m'-ﬂ? - s and messaging of the brand to
N : : strengthen the direct response.

03 TV & Digital Video e



We created content
that converts

PI B G ro u p 'pc;ggo_f_?. .

Our SEO strategies have helped PIB identify
and target highly competitive keywords in a
crowded marketplace. By tapping into user
intent and generating content, we've been
able to get pages ranking higher and more
frequently in Google, whilst also driving
record beating numbers of users through
to the site. Desirable content based on user
search intent really does drive clicks.

Fish

Fish Insurance are disability specialists.
With this comes the need for a greater
understanding of user intent when
customers are looking to protect
themselves and the equipment they
rely on. When it came to launching a

new proposition for Travel Insurance, s
we delved into 60+ unique pre-existing ey
conditions to research and produce 300 ot

unique FAQs that resulted in a highly | \, =

searchable and converting site, that N 8

generated featured snippets in SERPs -
results that appear in position zero.

Thane

In January 2021, we wanted

to engage Thane's audience

in a meaningful and grounded
way, by generating a suite of
content that would span an
eight week period. By building
on existing content, creating
at-home fitness routines and
encouraging user generated
content, we developed a
strategy designed to look after
physical and mental wellbeing.

04 Search Marketing

Bensons for Beds

From extensive bed
buying guides to
helping people discover
the history of the bed,
our content marketing
activity has helped
amplify the Bensons for
Beds brand and deliver
significant SEO benefits
and PPC cost savings.

16TH CENTURY

The first
four poster

bed

First TV bad
ealy £20,0000

— —
! K bensons ||
g | ‘beds

Wity yasa shoukd et |
Wiy o erand |
|

Greene King

Our content rich pub
landing pages have helped
Greene King attract new
visitors to their pubs and
have added an extra
dimension to their PPC
campaigns. The result of
these content rich pages
has meant that we're now
researching and writing
even more to deliver more
customers to each pub.

Harveys Furniture

Our furniture buying
guides have not only
had SEO benefits, but
they've helped people
across the country find
the right furnishings
for their home, which
in turn has resulted

in bags of positive
brand engagement.

DINING
TABLES
BUYERS




We used digital to captivate

GTMaritime

A website should do two things.
First and foremost it needs to
be visible for the right keywords
so your audience can find it.
Secondly, it needs to convince
those people who see it to click
through and engage with you.
For GTMaritime, we've been
undertaking research and insight
sessions to drive clicks and
we're now focusing on turning
those visitors into convertors,
with more dynamic and harder
converting templates.

[ —
[

se5" Intellian -~
— Thrane

¥ coumam

Bupa

We designed and built Bupa Source, a
sales app that has shaped the way Bupa
sells its products to the corporate market.
The app, which has PC and iPad variants,
is automatically updated via a custom
built CMS.

R SIEMENS GROUP

soume. g
CHIATION  WAMAGEMENT
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EMPLOYEE
WELLBEING

WORKPLACE INSURANCE
HEALTHCARE SERVICES

ResponseTap s

Our CIA campaign for
ResponseTap was designed A

to address two concerns, —"ﬁlﬁ
first - how do you overcome
inertia, and secondly how do
you make SaaS exciting and
build interest? You create an T —

omni channel campaign that Nick.

starts offline and builds to a s e
fully interconnected online e —

journey... one that received a

special nod for inventiveness.
Online and offline have never
worked so cleverly or closely.

Migw in your browser

If your anwwer is affireative, we have your mext mission. Should
you chooss to accept it, you will be cositting to nothing — just
to sas what's possible.

Tour mlasicn ls to get in tosch with me, Agest Clark, at
ResponssTap - the Call Intelligence Astharity.

MAKE CONTACT

he svidence for yoursslf, Niek
B exclusive trial — hurry, tise-limited invive,

Lbabily get coustless smails promising to sclve your sarketing

hgen — but not mech proot to back thes up.

by wo're offering you s exclesive 3 month, no cbligatice trial

s how powerful Call Istelligence can be for <Company™.

Bis {switazice and pleg the gap in yous analytics. Umecves...

a Whloh channels and cespalges lead direstly to
phane sales

9 Whioh Keywords are reslly drivieg the highest

valus oalls

g Guick wian to optisise cespaign pesfosmance
for higher #aL

insd report At the snd of your sxelusi

zice worth thousands of pounds to your
¥ kind of contract.

CLEARANCE
APPROVED

Merlyn

REVITALISE YOUR

Merlyn approached us wanting senses wirw
a better way to guide users =]

through their site, a site that
caters to many audiences. From
conducting click and heatmap
analysis and analysing journey
pages, we devised a wireframe
and flow that allows for flexibility,
whilst focusing on the core actions
the majority of users take onsite.
This is the first of many onsite
enhancements designed to
streamline the site journey

from first click to last click.

THE MERLYN
CIFFERENCE

LOOKING FOR
SOMETHING A
M LITTLE MORE

STEP INTO DUR WORLD

Tha HEW Aryats X = Farinaning with the Pek
Fitibon Faundation.u

Laaking for ssmathing NEW Ensy-Fit Bain Screan
baspota? v Syatem w




Greene King

Our beautifully designed
Function Rooms website
for Greene King featured a
wide range of content rich
pub landing pages and a
clever little search engine.
It's been a massive success,
and after a brief London
based test, it's now being
rolled out nationwide.

YOUR EVENT

Ancile cover & mnge of pre-existing conditions

— ——

05 Web Development

Fish

To launch a new Travel Insurance
proposition for Fish, we were given
the responsibility of researching user
requirements, intent and interactivity
onsite. It became apparent that the
existing site templates and structures
weren't suitable. So we developed
bespoke block-built templates and
wireframed how these would work.
They were designed to be responsive,
sectioned to guide a user through the
pages, feature strong CTAs, FAQs and
make it easy to understand and follow
the journey from research through

to purchase. As a result of this work,
the remainder of the products will
soon begin to follow the same logic
and utilise the research and learnings
from this initial project.

Manchester City

The hospitality sales team

at Manchester City needed

a modern way to sell the
various suites and hospitality
boxes at the Etihad Stadium.
Step forward Red C with an
enterprise iPad app that
allowed them to showcase all
of the venues in beautiful HD.

Etihad Stadium

Half Price

Want fast, secure payment?

Vint 1 e - mach s o e Py oy, o

%SECURELY

sdle.

Shop by brond

Bensons for Beds

We designed the flagship website
for Bensons for Beds, which
featured over 1,600 SKUs and
utilised Magento and Fredhopper.
In addition to this site we also
designed a sister site for value
brand BedShed.

AGA

When the prestigious cooker
brand needed a new website, we
brought our design, writing and
build abilities to the table. The site,
created using the Umbraco CMS,
helps AGA showcase their range

of products and accessories and is
fully optimised by our SEO experts.

Dk Soarcn
: Calus on:
T B gaas iz 8207

Home  OurProducts  Duyingan AGAT  AGA Owners  AGA Shops  AGA Living  About Uy

[ W

AGA Total AT ALLA MY A WELCOME OME
Control

MY AGAR

AGA Servicing ©

H‘g Read our
5 Lady AGA
Qg °

- blog

o AGA
% Request a free
Demonstrations o ' rochure o




We designed direct mail

with charm

Bupa

From working with
intermediaries to helping the
corporate team engage with

a wide range of organisations,

our work with Bupa requires
us to have an in-depth
knowledge of their products,
business, customers and
compliance department.

265 days a ¥ear

Because you
care about your

ggaus_e wie
3upp'°""- L
people at
every steb

psebpmants
o and yout txem

Police Mutual

Since 2018 we have been
responsible for all of Police

Mutual's direct mail across car

and savings. We have pushed the
creative boundaries far further

RRAcS

Take out a e

Regular Sr?v}ngs Plan ’ whisth \

and home insurance, mortgages S A : e | ‘\
J— ‘ “

3 n now |

Sniff o i | finances ‘
e . - \

than the business has done in the
past and the results achieved to
date have more than exceeded
expectation. For example, a recent
savings campaign outperformed
its target by an astonishing 300%.

In addition, we have also been
responsible for several other

key offline projects, including
refreshing all of Police Mutual’s
product literature, field marketing

O vislt wwrw, e
PolleOmutaLco uic/aippy ‘ |

Start saving from the
squivalert of £7 per week
with & Fegulsr Savings Plan.

ndependent

@) independent

06 Direct Mail

Great Rail Journeys

After winning a 3 way pitch, we
worked with Great Rail Journeys
across all their marketing mix,
including brochure production
and direct mail. We worked closely
with the internal teams to move
away from a price and offer driven
model to one that relied more

on adding value and inspiration.
We introduced editorial content
that looked to reflect their passion
and expertise in the sector.

collateral and a number of
hardworking press adverts.

Sniff us‘out-tor !

Call 01543 441630 & ALPHAPUP or
isit www.policemutual.co.uk/alphapup

Call us today on the phone numbers above and gquote
ALPHAPUE or visit policemutual.co.uk/alphapup

Studio

We have been working with
Studio since 2019, looking
at how we can strengthen
their print offering and
direct mail work. In October
2020 we sent out a cold DM
piece to over 1.3 million
customers showcasing

the range of products,

the value and offering
from Studio. This mailing
exceeded all expectations
and performed incredibly
well for the client.

Let's make thisa
Cheistmas to remember

Get Christmas sorted
at studio.co.uk quss ofter cade 052

SPREAD THE COST
OF CHRISTMAS

*Representative 499% APR variable

FESTIVE
FASHION

FIND YouR ¥

THIS CHRISTMAS

HOSTING
THIS YEAR?
Find ot o 0 gy
i
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0800 000 0000

Swinton Insurance swinton Home nsurance ResponseTap

Bursfpf;?@-;
Our extensive direct mail knowledge ey Our creative and innovative
. . . . with our . iEmn
and passion for engaging with niche ;m,:rg"en'c’;"c"&.r. . approach to lead generation
. . of _
audiences has delivered record call e has reaped the rewards Sorry to
. Lo <Mrs Sampies, choosing home insurance i . disturb, b!.lt
volumes for Swinton'’s Specialist e Trusted for call tracking provider, opportunity
iy ot S Service knocks.

W v o e whaice of 3 levels of saver

Units and helped them increase
their market share with consumers.

ResponseTap. Not only have
our campaigns delivered
huge volumes of leads, but

Hiarms im0nge i ot b ot D90
: i v

During our relationship we have

. . o M | B \ they've helped improve ”
been responsible for creating st § | & o clso offor Home 1. y P prove |
. : ; S S | 2 Exponsos projgenen 299 brand awareness both in ¢ :
successful direct mail campaigns | B ,-,-;m-..w..,. the UK and the US vﬂg
: ctmon —_ e UK and the US. ~
that have helped achieve several 0800 000 0000 ou, Your o
. . . . . 01 clkck swinton.co,uk | could you be gefting & ?’e“el Maytairs finesc el
key business objectives including _ | Goai on home Insuronce’
reducing churn, increasing cross- ‘ =
sell and upsell and reactivating [

lapsed customers.

L QUERSSLIFLCOVER. g

GUARANTEED
ACCEFTANCE FOR

M AB Suriphe
CETALEOMAS
GIFT CARD'

Royal London

We create hard working direct

Freemans Grattan Holdings

We've worked with Freemans

Grattan Holdings for 15 years and M mail for Royal London and JUSTCALL0B00S17 1883
for a large part of that relationship e have done now for a number o, @
we partnered with several brands '(W b of years. We consistently beat i

Protect your
family and leave
more than
memories behind

including Freemans, Grattan, Look
Again, Curvissa and Bon Prix, to
create hardworking and engaging
direct mail that tackled several
key business objectives, such as
migrating customers from one
brand to another, reactivating
lapsed customers, converting cash
customers into credit customers
and increasing order frequency.

their banker packs - in fact,
this pack uplifted results by
an amazing 32%!

",;qu\‘l“-m‘l‘

HELP PROTECT
YOUR FAMILY

JD Williams Avalon Wavalon  reenomnazess
Our direct marketing and We've delivered real numbers ?;:m;ing

design expertise helps JD for Avalon Funeral Plans via both p— funeral costs

Williams across a number of direct mail and email marketing. =

their brands. From impactful Discussing a funeral is never e

mailings for Fashion World easy, so we helped make the ey e T o e

to press adverts for Marisota conversation easier. Not only 5:; Z‘.::Lifr:'w%x._

and rebranding work for giving customers reassurance, i ittt

High & Mighty... JD Williams but the advice they need to :’; ﬁ:“:%?}%

has worked with us from make a choice that's right for ( g o

day one and is a valued them, and their families.

client to this day.

Choose a plan that sults you

£100° o
15 s ¢ e avalanlunarslalans com
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Great results
always start with
a conversation.

IF you like what you've seen,
we would love to arrange a chat:

0161 872 1361
chat@redcmarketing.com

Red C, Anchorage 1, Anchorage Quay,
Manchester M50 3YL.

RED(«



