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Actually, no. The reality is that travel
marketing is Fiercely competitive and
frequently disheartening. The success
of your activity is forever at the mercy
of everything from the state of the
economy to the weather. It's fair to

say Brexit and the pandemic presented
one or two challenges, as well!

Then there's the path to purchase. It wasn't
that long ago that more or less all travel
purchases took place either in person at a
travel agent, or over the phone. These days,
the process is more fragmented.

How do you deal with customers who can
access everything you offer online, but need
a nudge in the right direction? How do you
talk to people worried about the effect their
holiday is having on the environment?

We've tackled these challenges and many
more. We got people thinking about UK
holidays when the rest of the world was out
of reach, and we helped get holidaymakers
on planes and trains for operators like
Eurostar Holidays and Jet2holidays.

We achieved it all
using our expertise in
direct mail, brochures,

email, search, TV...

and now we're
sharing it with you.

These pages give you the stories
behind every success and a fair few
tips we've picked up along the way.

Co-op Travel

Forest Holidays

Ramblers Walking Holidays
Jet2holidays
Cottages4you

Welcome Cottages
Hoseasons

Great Rail Journeys
Eurostar

Shearings
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DESTINATION:

Direct mail
testing for

Your Co-op
Travel

JOURNEY:

Your Co-op Travel is a members-only magazine
from Midcounties Co-operative, which promotes
the wide range of holidays on offer with

Co-op Holidays.

For the Autumn 2023 edition, we decided to
run a direct mail test. One segment of the
customer base was sent a physical copy of the
magazine, while another segment was sent a
simple postcard with a QR code. When the code
is scanned, the reader gets taken to an online
version of the magazine.

As well as a showcase of the exclusive trips
available, the magazine format allowed us to
explore popular topics in more detail. For people
looking to get away somewhere warm later in
the year, we wrote an article highlighting winter
sun escapes. And for those who love to explore
the world, we wrote a piece on touring holidays.
There was something for everyone.

Train travel is trending too. So, for people who
are conscious about the impact of their holidays,
we wrote about taking the Eurostar and how

rail offers a lower carbon footprint and a higher
standard of comfort compared to flying.
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POINT OF INTEREST:

Testing different approaches gives you an insight
into what's working and what isn't. It takes you on
a voyage of discovery, just like travelling!

Rail travel
is on the rise
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Find out how we make holiday planning
personal. Scan the QR code to download

the full magazine.
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All-Inclusive Touring &
Holidays Adventure

odby

Playa 1 Valle, Dominican Republic

Long gone are the days when ‘all-inclusive’
meant a one-size-fits-all holiday package.
Today luxury travel offers a fuss-free, bespoke
style of all-inclusive holiday.

Delight in world-class cuisine

new cuisines.

EXPERIENCE M&RE

ry Yutacan Explorer Tour to your

caopholidays®

ée luxury with

All InClusive
Holidays

From the dreamy islands of the Caribbean to the jungle-fringed
beaches of Thailand, all-inclusive travel delivers the stress-free,
luxurious experience you didn’t know you needed.

Try new experiences

and paid for long bef p on those

warm golden san itsice your comfort zone and try

goddesswitha
are plentiful.

Choose enticing new destinations

Discover safeinthe g no
travel pl to do. Luxury are dott the
world's most outstanding destinations, whether that's the Caribbean's
jewel-like islands, Spain's vibrant beach resorts or Cuba's historic cites.

Discover just how easy it is

Call our friendly travel experts on
01922 898 576, visit cooptravel.co.uk
or pop in to your local Your Co-op
Travel or Carrick Travel branch.

Spotlight on Dominican Republic

Inthe D the second largest

mountains tumble down to meet powdery beaches and colonial
archecture sdoms thetowns t mles oraperect Ly
with el

miles of prstine beaches

Highlights:

+ Santo Domingo: Explore the capital's UNESCO World Heritage
centr seums and

+ Punta Cana: Enjoy m 0 miles of perfect, unbroken
coastline - the longest in the Caribbean ~ as well as world class
golf courses.

+ Los Haitses National Park: Spend a day hiking, kayaking, caving
and bird watching i this tropical forest of mangroves and
unspoilt beaches

+ Whale Watching: Head to the Samana Peninsula on a whale
watching cruise between January and March, when 2,500
humpback whales arrive for an unforgettable wildiife encounter.
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DESTINATION:

Making more of
Your Co-op Travel

JOURNEY:

— CARRRNRACS \

Wl

With more and more people planning holidays following
the pandemic, Midcounties Co-operative thought it was
the right time to whet the appetite of their customers with
a new edition of Your Co-op Travel magazine.

By
IT'S TIME'T
EXPERIENCE
allow customers to enhance their trip in a variety of M (g‘,‘ R E
different ways.

The aim was to promote more Co-op Holidays, including
their 'Experience More’ and ‘Add More’ holidays, which

2023 holiday USA :|. Get happy. The joy of
. calendar our wa in Thailand long-haul
And because long-haul holidays were back on the cards R T {  eaiabiiia b, | wrmme s

not to be missed destinations holiday fs possible when laid-back Ko Samui, take a to pack your bags and jet

for travellers, it made sense for the content to focus on b T e IR TR, o pers
destinations further afield than the ones featured in
previous editions. So, as well as features on Iceland

and Malta, we wrote articles about the delights on offer

in Thailand, Canada and The Caribbean.

We also introduced a 2023 holiday calendar, included ‘ _ A
contributions from charity partner, Go Beyond, and YA 1E B US
climate partner, Ecologi, as well as a spread on the ‘ .l ’yQUI’ Wayb

ways Your Co-op Travel helps customers to book better g % R & N T
holidays more easily. i

We then worked with our print partners to ensure
the mailing was produced on recycled paper using
sustainable vegetable ink, so that it was fully recyclable.
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Hardangerfjord, Norway

DESTINATION:

Re-launch Sailaway
magazine with

a fresh new look

JOURNEY:

coopholidays®

C RO S TAY
YOUR WAY

‘The best of b

Sailaway is a bi-annual cruise magazine from Midcounties
Co-operative, showcasing the cruise holidays available
through Your Co-op Travel.

For the Autumn 2023 edition, we were tasked
with re-launching the magazine in line with the new
Midcounties Co-operative cruise campaign.

We took this opportunity to give the brochure a whole new
look and feel. Previous editions had heavily featured adverts,
so we steered away from this with an editorial approach to

our content. BRITISH ISLES | CRUISE & STAY | DOURO RIVER | MINI CRUISES

Your Co-op Travel partner with major cruise lines that take
passengers to every part of the world, many of which are
bucket-list destinations. So, we wrote articles that would
give the reader a real sense of how it feels to be on-board
each ship, as well as a glimpse into the destinations they
could discover when they set sail. Paired with beautiful
imagery and expert tips, the latest edition would give Your
Co-op Travel members plenty of inspiration to pique their
interest... and encourage bookings!

]  HURTIGRUTEN

Coastal Express

We also ensured that sustainability was a key talking
point throughout by highlighting changes within the
cruise industry, how cruise lines are reducing their impact
on the environment, and why taking a cruise is a more
environmentally friendly way to travel.

SUMMER




Forest Holidays

DESTINATION:

Stimulating new
bookings with
personalisation
strategies

JOURNEY:

With foreign travel out of bounds during the pandemic,
Forest Holidays enjoyed record bookings for their
staycations. Keen to keep up the momentum, they tasked
us with creating an attractive but cost-effective brochure
for first time bookers and lapsed customers.

A data briefing revealed that previous bookers in each
location showed a strong tendency to either book the same
location again, or 1 of 2 geographically aligned locations.

We produced a digitally printed mailing that was
completely personalised to the recipient’s previous location
characteristics. We used stunning location photography to
inspire the reader, paired with messages like ‘Fancy staying
at Sherwood Forest again? and ‘If you liked Sherwood
Forest, you'll love the Forest of Dean’ to hook the reader in.

The mailing showed a significant improvement on both a
hold-out control group and an ‘email only’ segment and has
prompted the company to make direct mail a permanent
element in their turn-of-the-year marketing mix.

&= N IE . —— e st, Harapshire,
<Katharine>, - - : : dFores acesiishite

Don't
miss out!
Book by 31 January
and enjoy
EARLY check-in

forest holiday. R " atom

POINT OF INTEREST:

Personalisation is about taking the information you
have about your customers - who they are, what
they care about, how they interact with your brand
- and using it to inform your travel marketing.
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Ramblers
Walking
Holidays

WHAT KIND OF WALK DO YOU

LOVE MOST?

sddferent. So, whate
g holday to match.

IT’S TIME TO GET BACK

OUT THERE

you'dibz togetoutof y rip. you'l find we

UK Walking Europe walkmg
- - Wit take you to the best. Exploce £ (4
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DESTINATION:

Showcase holidays ST
in @ more agile, Dall S B

Adagio
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destinaticns at 3 more
learely poce

Vsl adagiogcouk

Cruise & Walk
Enjoy wenic vaksand
allthe hiouries of aFred.
Clsen cruse-3hip.

Vgt ramblersholidays.
<ouk/experience/
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Vie've wadked realy hard to create a whale host of exciting new
noldays - both in the UK 3nd overseas = that I'm sure you're
2o Lo e,

wie're not sending out brochures at the moment, but don't veorry. Juss head to our
re you can get all the information you reed to book your next adventure,
Of you you can akvays cal

Private Groups
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nd bestsellirg 2022 broaks on thess pages.
re&d cur European tours which is great. Plus, we've
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Discover all our new walks online ramblersholidays.co.uk

The world is more beautiful on fool Ramblers ;
JOURNEY: visit: ramblersholidays.co.uk Walkmg R Koui.
Or give us a call on 01707 819 577

or call our friendly experts today Kevin O'Regan
on 01707 819 577 Hc’hdays Managng Director

SAVE £80pp kol h.ﬂ.n. 3;:4.'-w.-:l>':n

quats wd\.v PAMER:

The pandemic hit Ramblers Walking Holidays (RWH) hard
due to their core customer base being older. So, when the
world opened up for travel again, they wanted to reach out
to customers with new tour schedules.
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Red C recommended a 12-page digital print mailer that Sy [ Dortumberiand omg699 o o
. . . . Moderate « Exzhone the best of thisw DISCOUNT"
would drive traffic to the website and stimulate new Sy s
sVittheHoylinidf Lni/are 23822
bookings. The pack offered a taster of their UK and e 1 T TR -
« Sarot Breagh the emacbat L b .
Furopean holidays, along with a personal message from [Pl AT T
the MD and a strong Covid-19 Refund Guarantee, as e LA AL LAl Croatioad
. . the New Forest From £899 e P & 4
many customers were still cautious about travel. - Shcochenged e bk s e
“Toar dawrsiss Departrg 1 Price rom
* Vak the wllige ef Lacech aduch /Mapg indz 7 5 [3-520)
. . . . L il be Larmdi 20 Do 100 T T
Previously, RWH had relied solely in major brochure & e 5 o .
mailings due to their older, more offline-focused audience, e B | ey S 4 o oL
but the pandemic lockdowns forced behavioural changes NEW Upper S e e ohn, T BESTSELLER T e Syt
i i i ¢ > eesdale e 788 iant’s Causeway 7 ?
in this demographic. These 50+ page brochures were also I M X e N S The e e R
. . . / - l  weddmrgnd AMyaknze ) 7 5 :::.':P{.E:-:.:,-‘,’.-r‘m‘?.“:” weplorrs 8 3 s
expensive to produce, so a cost-effective alternative e e w7 ow “Coomiteindy  pammgm o3 am
- wescdyme  _XnkeR 7 v &m et _dgwgm 3 aum A -
was needed. ' fEw Twntem 7 1 wm SRR moaaz 6 5w s R T
¥oU again! Here's 2 selecuon
. . . . . The South BESTS R T E olo-..rnc-um:mo-,l:oc‘h:
Designed to work in collaboration with the website, the Tpasondy Fom£589 gk SO L Fom £645 x| sl
mailer demonstrated the potential for smaller, more Rkl o Anglesey TR dscover our ful ange of
s , e , . > Tadain O vt from Wil 3 & ik teactes E BI04 4 A walking holdays. Come jein us
frequent ‘sampler’ mailings and a more agile, cost-effective o vers | DTS SN “Cokmpcatn  posemz )4 e IR (o 2 crorpeitarta ekday
trees n Poigaick church yord 50 22 3 & 03 ard Hahaoth M3z 5 4w M excenence onfoot
approach to CRM + Enoy the elages mary MAmddaz 3 4 (e
:::r::r:\'hﬂmuh:m‘ . wm eayodaz 7 ” ©75
Call us or go enline to view our 73 UK holidays 01707 819 577 ramblersholidays.co.uk/europe/united-kingdom

R ——— —



o,

Jet2hoiidafs®

Package holidays you can trust

Shore to shore . i L

Jet2holidays):

GREECE

Discover the distinctive charms
of Greece and her islands

there’s so much
ta i
Blessed with ancient ruins, mythical.castles,

fragrant landscapes and delicious cuisine,
Greece and her islands are jewels of the

Mediterranean. Each one has its own unique
story to tell too, as you'll discover when you
journey through these pages.

DESTINATION:

Find the Greek holiday

Discover i * that’s perfect for you at
S Jet2holidays.com/Greece
Kos P or find out more by calling
a e l l | I e I — 5 el P~ 0800 408 6260
Corfu i g
Kefalonia " 0

performing =
destinations
desirable again

THE ROUTE:

Spectacular Spinalonga

and water-skiing
he calm beauty of
n Sea.

Rethymnon O1d Town is one of Crete’s crowning glories. This |
als |~

POINT OF INTEREST: o -  JE—

Venetian fortress and

Jet2holidays’ customers are creatures of habit.
Once they've been somewhere they/ll revisit that
country year after year. Jet2holidays wanted to know i

Yy Y J Y ‘ : your writing to what you can see, but what you can
whether we could persuade these set-in-their-ways hear, taste and smell, too. = :
trave“ers to try Somewhere ﬂeW Greece 6 Discover the greatness of Greece at Jet2holidays.com/Crete £ Discover the ideal base from which to explore on pages 20-21 7

lined with weatherworn buiings

yourself in narrow streets l
and stroll by the harbour to the Egyptian lighthouse,

Good travel writing should whisk the reader away

Discover Bronze Age wonders
Venture back in time to Minoan Crete. Vit the
‘amazing palace rins at Knossos; walk through the
its central courtyard and royal
apartments o discover close by, the Lite Paiace
and Royal Vila. A ‘must see’ experience on your
Cretan holday.

to the destination being described. Don't restrict

5 pewy sandy coves.
3 greatness of Crete with Jet2nolcays.

Our solution was an inspirational mailing that
brought the uniqueness of Greece to life.

A common problem among travel brands is they
make every destination sound similar - golden sands,

To Italy and beyond!
. . . s Bl s @58
blue skies and crystal waters, that kind of thing. Jet2hoi:days A .
P s o eyt The mailing was so successful that we went on to create

brochures promoting Italy, Croatia and The Balearic Islands.

Rural
RETREATS ¢

Slow the pace as you head
towards serene splendour
of the countryside for a st
vilage lfe and unspoilt scen

We knew that the Greek Islands offered a much
richer story than that. The question was, how
to tell it? We decided to write the brochure as
if it were a travel guide.

' Jtabian

t GETAWAY R < SORRENTO
s = | The Riviera's star attraction is Sorrento.
- Home to two lovely marinas, flower-filled
plazzas and leafy parks, you're sure to
old-world feel.

We kept the copy ‘snackable’, by structuring it
around three principles: wander, savour and
marvel. Rather than try and sum up an entire

BE REASSURED
X Groat fight timos.

Ml 22k baggage included”
@ Low £60pp deposit:

. = a
island over several paragraphs, we let its sights, = —=

- i 35 star hotels Perfecty piaced hotels
secrets and flavours do the work for us. E o = fea

W Foe i pces

HIDDEN CHARMS

Neapolitan Riviera
Tuscan Riviera

Venetian Riviera

N =
Lake Garda ‘ sﬁ Rebecca Macdnagh

Jet2holidays Product Manager

tay wishes co

Find out more by calling 0800 408 0745




For magical
memories to
take home

cottages Hon i

Our fridge full

of souvenirs

and trinkets is a
nostalgic nod to
childhood holidays -
and a striking visual
that helped make
us memorable.

cottage in England

Creating holiday memories that will last a lifetime
is easier than you might think. There are so many
amazing places, afiractions and i

throughout England - and you wil .
holiday cottages in easy reach of every one.

DESTINATION: * Winer SALE* now on!

* Book by March 31st for a £25 deposit!

© Prices start from just £265"

Bring to life the kind of magical
memories you can only create s
on an English cottage holiday

THE ROUTE:

POINT OF INTEREST:

There's something quite unique about a holiday in England. Hopping from rockpool
to rockpool with your fishing net, conquering castles where gallant knights once
battled hundreds of years ago, or ducking into a café for scones and jam while the
rain lashes down outside.

Most holiday ads look the same - blue
sky, sunshine, happy families - so it's
vital you create a striking visual that

gives your brand stand-out.

Every memory you make is a souvenir, something you treasure forever. That was

the idea we had for Cottages4you and VisitEngland. Using tiny trinkets and souvenirs
collected from tourist destinations up and down the country, we inspired families

to create some magical memories of their own.

Set off on a magical memory tour...
it land is just bursting

reen and pleasa
unforgetable. Our green and pl et

d remember forever. And what better
he cosy comfort of @ UK holiday cotoge:
er you're hiking the Pentith hills o
I, you're sure fo find one nearby.

A holiday in the UK is
with things fo see, do an
han from
sands for you to choose from. Whelh
<1 Gardens of Heligan in Cornwal

Relive your magical
holiday memories...

o Hurry!
cottage e
‘\ms Jow deposit

Why choose

* Your own

sma <otage holidgy?
-a
thece =0 whole propery
* Your own free, indoor
dom — boh j

g * Your own fim G

You e ™ = 80 Whatyou v g
P
P:;: Y4 <a bring the whele fopis

welcome ot many propen?e:;' &

* Boog
afly,
/. secy
Complefe Ccnfydgl:’:/y and i
o

i &\ -
To book call 0845 268 9281
isit www.cottages4you.co.uk

A TR

hort breaks from only £195¢ 1
Can't commit to o week? Opt for o
short stay and a small price.

Cricket on the beach, picnics in the
country, ‘99s all round... have you a
nostalgic English holiday you'd love to

Www,
. °""93‘4yo.,.¢
; o.uk

o e e :

it ¢ 720V e 132/, ~ revisit? Well here's your chance...
ZE BT £ PRAIBTIEEY Show us a photo of your most magical

. - holiday memory and we'll put £750
g The biggast chaica of towards a cottage and give you a
8 cottages from coast Fuji FB00 camera to relive that
fo country special moment.
TR developed dvertising, di I, email | G
oo Now We developed press advertising, direct mail, emai & wai

Mdgi(fﬂ memories to take & Info ENTER NOW > )

&R, Friend activity

B cottagefinder app (8eta)
Photos

Blog

== Questions

B cottagesayou

and social media posts to support a TV campaign -
all of which resulted in an unprecedented surge
in both phone and online bookings.

home and treasure =} LOW DEPOSIT- £

izes
2 runners-vp BY

£50 Jessops gift vouchers

About

Contact Details Web |
www.cottages4you.co.uk i
Phone: 0845 268 0760 Email:

|

More i & THE PENNINE WAY . 7' y
cottagesuou.co.uk/visitengland 2,269 T
gesHyou.co. g e i coltages4you

1n8



welcomecottages ety 0345 268 0816
I More from your holiday & Manage your booking © My Shortlist
We come V' 98% customer satisfaction @ + Over 7,000 inspected cottages to choose from + Celebrating 20 years in 2016
cottages

i More from your holiday Ad|¥enturlng EXP'.OI'ing,
More from your holiday sightseeing, . skipping,
FOR CONSUMERS enrlchlng & —& smiling...
. u nWI n l ngoo ° A :‘ :‘Ir:)‘:epll;zrsiltges
What can you do on a cottage holiday? The snd plentyy
DESTINATION: answer, it turns out, is just about anything. Our ;
Planning team identified that a cottage acts as the :
A fre S h perfect base after a long day out doing... whatever. D L, Findyour e
. . Y £349 = v Voo v Search
n eW | O O k fo r So we wrote a list of ‘doing’ words, words that Y i - 7 Sp—
covered the almost limitless number of things you | MR o o Y
We | CO m e could do on a cottage break. We then introduced Over 4,000 pet Half-term deals Last minute
friendly cottages Checkeout our omazing half-tem getaways

deals with prices from EXXX for
View great value late
deals from EXXX.

a list of ‘positive consequence’ words, to describe
I , . .
C Otta ge S the restorative effect of taking a break in a cottage.
Cll 0345 268 9483 or visit welcomecottag; °~m~ ‘ Fantasising about France? J () Hassle-free holiday letting

We rebranded their website, including the
C u Sto m e rS homepage, listing pages and more. We also

a n d OWﬂ e rS produced brochures, press ads and internal o _— r ik

staff emails to communicate the rebrand.
Trusted by 1,000s of holidaymakers

The ‘doing words were used as starting points OB% o451 gessweissossinasssn FEEVOO*9

THE ROUTE: to inspire a new wave of content creation.
After several years working with Wyndham
Vacation Rentals, we were tasked with rebranding
Welcome Cottages.
We created an overall brand identity that

' ) y. FOR OWNERS welcome _ welcome
encompassed their unique personality and tone of g welcoﬁe
voice, as well as a proposition that could work for Welcome Cottages’ property owners care cottages C O-t-t a g eS

. . . . ore to your door

both holidaymakers and property owners alike. about one thing: getting their cottage booked More to your door

as often as possible. So we created a strapline -
‘more to your door’ - as a promise to owners.

More for your holiday home

welcome e s et e e e o k Welco
oottagedS We wanted to reassure them that Welcome S )Wner gottag"e’g
rom your holiday ° : . Y o . °re 1o your door
More from ¥ ExplOl'mg- Cottages will take care of their property as if it st Wldonre e e
were their own. Yes, there may be properties . g s
£205 treasurlng- more expensive and luxurious, but there are
PER WEEK laug Ing. oo More_
bookings,

andp:’en| i, none more |mportant. more of the year i

more bes! e, 5

Your Holiday Maximising
2 Y your income

Letting Guide ey

experience

We rebranded the landing page and wrote a
downloadable guidebook specifically for owners. , A
We also created an acquisition brochure, More time spent geting o know you
welcome brochure and newsletter. e T o e

(’5;

Come for the bookings
Stay for;the service

Thave a chat, they show me round and I find out .
how things have been going — and most importantly, . (8
how we can help. Having that personal touch 5
makes all the difference. gy

Sarah Jones, Regional Manager, South West

10Top tips for
f Keeping your hohday
#y home. spayklmg

Request an Owner Information Pack

We'd love to Simply il out the form and we'l o the rest.

Welcome you = wB e
.

Sumame
Emai Adress Tokphone Number L Ll i

3835
Lines open Mon to F, 9am - Spm Your home address
or emal Hooe e Foscose
welcomeproperty@wynvr.co.uk

et s Ener s
Or request. o
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DESTINATION:

Make cottage
breaks go up, as the
economy goes down

THE ROUTE:

In 2010, with the economic downturn still being
felt, more and more UK holidaymakers were
planning breaks in the UK. With this in mind,
Cottagesdyou decided to get back on TV.

Red C recognised that there’s a unique appeal to
going on a cottage break. It's about countryside,
fresh air walks, and the homely charm of the
cottage itself.

We let a kickstart question spark our thinking:
what if you loved your cottage break so much,
you brought it home with you? Then we let our
imagination run wild. Pretty soon we had a series
of striking visuals: beach in the back garden,

local pub in the garage, country walks in the
front room... all bringing to life the proposition
of bring your cottage break home with you.

The ad first aired on Boxing Day and drove a
huge surge in bookings. We even picked up an
award at the 2011 Travel Marketing Awards.

You'll love the view

from your holiday cottage so much,
you'll want to take it home

Our striking visuals

not only generated

great brand recall with
holidaymakers, they
caught the eye of the
judges at the 2011

Travel Marketing Awards.

POINT OF INTEREST:

Don't be afraid to play with
absurdities or consider extreme
consequences... it often results in
creative that's more memorable.

You'll love your holiday cottage so
much, you'll want to take it home

o
H'oseasons

Show the huge
variety of Hoseasons
holiday experiences...
in 30 seconds

THE ROUTE:

It had been several years since Hoseasons had last
been on TV, and brand awareness was at an all-time
low. So, the brief was two-fold: get us back on TV,
but get us noticed, too.

Hoseasons started life as the place to go for boating
breaks. But over the years it's diversified, and now offers
everything from cottage and lodge breaks, to parks and
adventure holidays. So how could we get across the
variety of fun on offer... in half a minute?

We found our answer by casting Denise van Outen.
The star of stage and screen gave our creative a
memorable famous face, one we used to strong
effect across posters and direct mail.

The results went way beyond
expectations, both in terms of
brand awareness and bookings.

Indeed, it wasn't long before Hoseasons approached Red C
once again to deliver another sales-boosting campaign.

POINT OF INTEREST:

Casting a famous face to front your campaign
makes it more likely the your message gets noticed
and remembered.

You'll be amazed where you can stay on a Hoseasons holiday

fun-filled holiday parks to luxury lodges, quaint country cottages
-drenched villas, canal boats and cruisers to European adventures,
stylish city apartments to outdoor activity breaks...
there is a place where you can find all this and more.

Visit: w
Request a brochure call




GREAT RAIL JOURNEYS

DESTINATION:

Making off-the-page more
effective... by making it

more efficient

THE ROUTE:

GRJ's brochures and off-the-page ads were
starting to look tired, and results were flagging
too. So Red C pitched for the opportunity to
revitalise them.

We won the account based on a mantra of
‘think small to achieve big. Making direct
marketing creative more effective often involves
small changes which have a cumulative effect.

January - April 2013

Your first class ticket to.an

, o.t:[réfr otue, ho(izf(%/

HURRY!
Only 6 places leit
See pg 34

Our approach was so
successful that it wasn't long
before we were overseeing
the production of all GRJ's
brochures and direct mail.

Takeartrip that leaves you e&cb\{e?‘
butt intoa SO Zﬂ?f
u urnsyou"m 0a :

Your ALL-INCLUSIVE 21 day holiday includes:

PRICESFROM £3,158
Departing 10t Apil-16th October

We reworked the brochure covers by using
a single striking image, offset by punchy
promotional messages.

We restructured the press ads to cater for
scan readers and included imagery making
eye contact to capture attention.

We applied a similar principle to the
introductory pages, too, creating spreads
that were more engaging, but also more
promotional at the same time.

POINT OF INTEREST:

Very often, making a brochure or press ad
more effective is a matter of paring things

back, deciding on a hierarchy of messages,
and making things easier for the reader.

DESTINATION:

Take GRJ customers

on an engaging

journey... in an email

THE ROUTE:

GRJ tasked Red C with rescuing their emails, a
series of repetitive promotional postcards which
were massively under-performing.

Over 12 months, we transformed the entire
eCRM programme. By injecting some personality,
introducing editorial content and making the
emails more inspirational, we almost doubled
response rates and conversion.

One notable success story

was The Journey Newsletter.
GRJ customers are keen
travellers, so the brand had
decided to publish its own
magazine, The Journey, as a way
of whetting readers’ appetites
for their next adventure.

But could it work as an email? The client was
sceptical, but we felt we could combine
well-written content and email marketing
nous to not only engage readers but drive
them online to explore tours in more detail.

So, we created a new template that allowed our
great travel writing and GR/J's glorious imagery
to breathe, offering both a great reading
experience and a compelling reason to buy.

Interest in GRJ tours sky-rocketed, and customer
appetite for content proved so strong that

The Journey went online as a blog... supported
by a new, dedicated team of travel writers.

Call 01904 734 360
THE JOURNEY

Destinations | Holiday Types | Why Great Rail? | Specials | Brochures

GREAT RAIL
JOURNEYS

From the peaks of Colorado
to the trenches of World War I...

Dear Customr, EXPLORE

Welcome 1o the first edition of The Joumey, our newsletter all about
inspiring rail joumeys from across the world. Our USA
Rail Tours >

In this edition, we invite you to come with us on a trip that takes you

from the soaring snow-capped peaks of Colorado or to the famous

battlefields of World War 1, in its centenary year. Our UK &
Ireland Tours >

We wil also be looking ahead (o the return of the BBC's Greal British
Railway Journeys, by casling our eye over some of our country’s most
spectacular castles. Our Great War

Battlefields Tours >
2 e

Alex Roberts
Marketing Directer

All European
Tours >

POINT OF INTEREST:

Good writing is a sound investment for travel
brands, helping you stand out in a marketplace
where everyone sells the same tours, and
describes them in very similar ways.

Call 01904 734 359
THE JOURNEY

Destinations | Holiday Types | Why Great Rail? | Specials | Brochures

GREAT RAIL

Take a journey aboard the Journevs
world’s most amazing railways

Dear Customer, EXPLORE
Welcome o the 2nd edition of The Journey. This issue is all about ——
some of the world's most amazing rail experiences. Our Trans-Siberian
Express Tours >
Discover the voyage of a lifetime across Russian steppes and Siberian

tundra on the magnificent Golden Eagle. We look at the historic T m]
railways of India, plus the spelibinding scenery that can only be. " ¥
Our India Tours >

enjoyed from a Swiss train window.

And finally, if you keep scrolling down you'll uncover what we believe
could be the ultimate train joumey of all. Take a look. Ourswitzerland

ALL ABOARD THE GOLDEN EAGLE
TRANS-SIBERIAN EXPRESS




~~ EUROSTAR™

DESTINATION:

£1 million sales
in just one week

THE ROUTE:

Eurostar had realised that by only providing travel,
they were missing out on a huge profit opportunity.
Why? Because other tour operators were successfully
offering holidays that included travel on Eurostar.

So, in partnership with Cresta Holidays, Red C
provided a complete business plan and launch
strategy including estimated passenger figures,
profitability forecasting, suggested brand identities,
creative executions, customer recruitment
opportunities and strategies.

From creative advertorials to direct mail packs,
we used strong imagery and hard-hitting copy
to highlight unigue selling points. The results?

Over £1 million of sales in the first week alone.

g g
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Eurostar Holidays also
won the Royal Mail's
‘Best Business Start Up'
award due to the success
of the campaign.

POINT OF INTEREST:

Most travel brands rely on clichéd stock
photography. Illustrations cost more to
produce but they more than repay the
investment, not just in terms of stand-out,
but with better results, too.

DESTINATION:

Across Europe on business

and pleasure with
multi-language emails

THE ROUTE:

In October 2011, Red C was appointed to handle
the email marketing for Eurostar. Eurostar needed
to have a whole new email marketing strategy
created, one that targeted everyone from their

Leisure customers to their Business clients.

Our first task was to redesign the email templates,

to make them both content-rich and visually
engaging. We then supplied toolkits for each
channel to agencies across Europe. It meant
that no matter where it was sent from, each
email followed a consistent style and layout.

We continued to tweak and refine the template
design throughout our partnership with Eurostar.

Our strategic email expertise has resulted in
Eurostar having a complete eCRM makeover.
A makeover that has helped them engage
customers with timely and relevant emails,
resulting in an increase in bookings and
customer loyalty.

To Say ion-merci to all our e-mals,

-
‘t‘./ EUROSTAR"™

BRING SOMETHING INTERESTING BACK
--------- % PARIS AND BRUSSELS £59 RETURN % -

Find outmore |

>

Your trip to Paris or Brussels can yield a wealth of experiences. That melt-in-the-mouth bite of
macaroon on the Rue des Halles. The breath-taking gothic beauty of Sablon Square. Sights, smeils,
sounds and <ensations that will enrich and stay with you.

Book your £59 return before the 15 September and we'll whisk you away to the heart of these
two thiilling cities. Then it’s time for you to unlock al the inspiretion they have to share.
The question is, what will you bring back?

Find your £59 return

“Modern Tokyo
in Paris

A contemporary art naive centre on the
banks of the river Seine, the Palais de Tokyo
offers an edgy, visually sublime experience.
Sot against a stiking industrial backdrop of
concrete and steel, the Palals’ ever-shifing
exhibitions showcase the stars of Parisian
modern art. Get lost In the labyrinth of Its

POINT OF INTEREST:

If you share interesting, informative
content that your customers can't get
anywhere else, they will read it and
click on it... even in an email.

£ L~ <. g
4& - EUROSTAR™ PLUS POINTS

My account  Book online ~ Timetable = FAQs

-y
" - M first to book
- £59 return

Exclusive pre-sale_

Dear <Name>,

As a Eurostar Plus Points member, be the first to book £59
return in our exclusive pre-sale, from 3 September.

Here’s your chance to enjoy a break to the continent. You
can visit friends or family, or even get them to visit you.
Remember, they can also eam points for you when they
book on eurostar.com. This offer is valid for travel from
18 September to 19 December 2012. So what are you
waiting for?

Book now

The Logalty Toam

:

“Paris highlight_

Paris Versailles road race, 30 September 2012

Feeling inspired? Then put on your running shoes and get set for this scenic 16km road race
that starts from the Eiffel Tower and makes its way through the city to the Palace of Versailles.
Registration to run closes 10 September.

A 40% increase in
click-through rates proved
that the database is more
than happy to engage with
good, well-written content.



DESTINATION:

Reactivate long-dormant
customers with direct mail

THE ROUTE:

Shearings Holidays had a problem familiar to many

tour operators: a large list of customers who booked

once, then never again.

So, they called on Red C's strategic and creative
expertise to challenge their Lapsed and Dormant
direct mail packs - and make them work harder.

Following strategic analysis, we came up with four
copy platforms that we felt would help overcome
objections and motivate customers to rediscover
Shearings once again.

One route focused on the breadth of destinations
and experiences available to travellers seeking
adventure. A second offered reassurance to
travellers with mobility issues - a key demographic.
A third communicated Solo Travel to customers
who may have lost a loved one. The fourth focused
on Shearings’ unbeatable value for money. We
then ran a split test, with the winning pack going
on to become the banker going forward.

where to next?

POINT OF INTEREST:

When writing to an older
audience, it's always worth
testing longer copy. If the reader

LET’S DO IT ALL AGAIN...
3 EASY WAYS TO BOOK

is interested in your offer, they
will read more - especially if the
ticket price is high.

local fravel agent

&6 We had no
complaints whatsoever
- thank you for a great
time, needless to say
we will be holidaying
with you again. gy

ngs?  Carol & David Smith

Over 800

pickup points

nationwide

Home Connect -

well pick you up from
2

Luggage handling

BOOK EARLY
AND YOU COULD

SAVE UP
TO £105.p
ON YOUR NEXT
HOLIDAY WHEN
ou rediScover

SHEARINGS

Mrs Smith, freat yourself fo the holiday of your dreams OFFER CODE

Dear Mrs Smith,

DBE738B

Close your eyes for a moment, and picture yourself on your dream
holiday.. what can you see? The shores of Lake Como, perhaps, breathing
in that cool, clear mountain air? The busfling boulevards of Barcelona’s

Las Ramblas? Or the mesmeric celestial display of the Aurora Boredilis, the

Over 800 pick-up
Northem Lights? points nafionwide
Ifeft | had fo write fo you today because, as a very valued past customer, o Conect
I wanted to make sure you didn't miss out on our best prices for spring ge"gr"“) Zf::
and summer 2018 holidays that could help you make your holiday ,,f,’m dog,A

dream come true.

Luggage
handling service.

It's been a while since your last holiday with Shearings and | feel sure on all holidays

you would enjoy discovering a new holiday destination with us, what's

more when you book early you could save up fo £105 per person on Csaliline

UK and European breaks (and up fo £225pp for river cruises). M'h";m'::,m? e
) i y o problems or

And the really good news is that this can benefit all our guests, including impairments

couples and those traveling independently. Whether you go with family,
friends or just with your camera, we promise you a picture-perfect holiday.

Barcelona or Bournemouth... Lake Como or Loch Lomond...

where would you like to go?

Perhaps you'd simply like fo revive a favourite holiday memory... fish and
chips on the harbour front at Whitby... paddling on the golden sands

at lifracombe... ballroom dancing in Blackpool? Or make some new
holiday memories... cross the spectacular Swiss Alps by train on the
famous Glacier Express or soak up the sights and sounds of the festival
atmosphere at the Venice Carnival.

Guest Services Team
for assistance with any.

So much choice

== it 3

f-d =
e —

T

Call for a brochure

0343 221 8886

Visit www.shearings.com
or your local fravel agent

Confinued overleof..

Thisis

e
Your Drearn ESCOR2
Whefever, whenever d

/s
FROM £45
when you =
ook before
31t Qctober
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W, i M
vu‘ﬂ
FROM |
£1,099
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DESTINATION:

Engage VIP customers with
an exclusive loyalty programme

THE ROUTE:

Shearings has built a loyal customer base over
the years. Some customers travel with them
multiple times a year. Shearings wanted to take
the opportunity to thank and reward these
very important people with an exclusive offer.

But they also had a secondary motive: to engage
and encourage a dialogue.

So Red C created a 3D-mailpack that not only gave
Shearings' loyal customers the priority treatment
(and a special pin-badge), but invited them to join an
exclusive customer panel.

The pack was sent to 25k households, and feedback
from customers has been overwhelmingly positive...
with friends of recipients even contacting Shearings
to request a pin badge!

®
" - - - - whistl

L MON N3dO

JNOA

Thisis

Merry Christrnas and a
Happy New Year.
May you enjoy many
wonderful moments,
wherever 2018 takes you,

ng Attins

Managing Director

SHEARINGS

Mrs Smith,
s Keep this card somewhere safe,

18 le Street,

Sa:r;;‘lzt(e)wnree so that your dedicated
Sample phone number for booking
AB1 2CD is always fo hand.

A VERY SPECIAL WELCOME, <Mrs Smith>

What you have in your hands is a very special membership. It's our way of thanking
you for your loyalty over the past <3> years, and showing we appreciate each

and every one of the holidays you've faken with us.

It gives me great pleasure fo welcome you fo Shearings Rewards.

GREAT CUSTOMERS DESERVE GREAT REWARDS

As a Shearings Rewards member, you can look forward fo exclusive benefits, not just
when you travel, but throughout the year too. A first look at our latest tours and new
destinations, a dedicated phone line for booking, plus a personal copy of our new
magazine delivered to your door.

Soon, you will also receive a special Shearings Rewards pin-badge, entifling
you to free fea and coffee at our Bay and Coast & Country hotels every time
you travel - all with our compliments

AN OPPORTUNITY TO HAVE YOUR SAY, TOO

Just as we will reward you, we willlisten fo you foo. We invite you to share your holiday
photos, stories and reviews with us. We'd also love feedback on the service we offer,
from the people who know us best - loyal customers like you, <Mrs Smith>.

You do not need fo do anything now, though you can find out more in the literature
enclosed. In the meantime, congratulations on your new membership fo
Shearings Rewards.

Warm regards,
Jm Attins

Jane Atkins
Managing Director - Shearings Holidays

PS Look out for your exclusive Shearings Rewards pin-badge, coming soon.

POINT OF INTEREST:

A simple pin badge is surprisingly
effective. Customers who have
one can advertise your loyalty

scheme for you, whilst encouraging
customers who don't have one,
to try and earn one.




We are Red C

Red C creates marketing solutions that move people.
To click, to call, to read, to buy. When you need to make
things happen, we make direct and digital deliver the
numbers you need.

As an integrated agency, we help you engage with
your customers, cross channel. We take big brand
ideas and transform them into personal, one-to-one
communications that captivate and compel.

Email

Whether you're looking to get an eCRM programme off the
ground, or supercharge one that's floundering, we can
help - with strategy, creative, distribution and analysis.

Direct Mail

Our direct mail expertise has been proven over decades.
Whether it's door drops, inserts, catalogues or mailpacks...
we regularly outperform the control in tests.

Search

Making paid and organic search work requires active and intelligent
campaign planning, not automated bid routines and keyword
stuffing. If you need more ROI, give our hands-on approach a try.
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