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At Red C, it's fair to say we love email
marketing, some of us might even say
we're a little obsessed. We have designed,
built and distributed thousands of emails
for our clients - so we'd like to think we
know what we're talking about.

However, we understand as an agency that
email marketing doesn't stand still and is
constantly evolving. To help ensure we keep
up to date with the latest gimmicks and
developments, we subscribe to emails from
100s of businesses and retailers, across a host
of different sectors from telecommunications,
travel, leisure and fashion.

Steve White
Managing Director

Be inspired

by our latest
selection of
emails that
have made

us say "WOW!"

% PATCH Plants | Pots

Hi, I'm Dana &

Congratulations, you are now a proud plant parent to Dana! We thought we'd share
a few tips for keeping her happy and healthy.

Medium light Humidity Light watering
She likes a good amount She absorbs a lot of Check her weekly and if
o light throughout the  moisture from the air. A the top two inches of soil  |OOK OUt for
day, but ideally not direct  nice regular misting will feel dry it's time fora
sunlight (it burns her).  help her leaves stay fresh  drink. She’s less thirsty in
and healthy. winter.

es with a yellow ring

atered. Only give her a drink when the top
lake sure excess water drains off.

wn leaf edges

ges might turn brown. Give her a good mist
to increase humidity.

ng lower leaves

llow and drop off. Usually it just means she's
sther energy into new growth higher up.

P tip

iving them an occasional gentle
h. Dana don’t do dust.

About Dumb canes

Everything about the dumb cane, or dieffenbachia, is dramatic. Native to the tropics
of Central and South America, it has huge variegated leaves. Even the way it grows
is showy, new leaves curling up from the central stem before they unfurl.

The diefenbacchia’s common name, dumb cane, comes from the fact that the liquid
that drips from its leaves can cause a temporary loss of speech if ingested. For that
reason this plant is not recommended for homes with small children. This is a grown

up plant for grown up homes. Watch our free plant care course
It's used to growing in humid conditions in dappled forests, so it loves lots of This 10-part video course will
moisture in the air and a lot of bright, indirect light. It will also appreciate a feed help you become the perfect
with liquid fertiliser once per month in spring and summer. With the right
o s o r plant parent.
conditions, it will grow quickly to b y imp: h l:

Air purifying Easy care Great gift

Find the perfect companion for
Dana.

Did you know?

The dumb cane was given its scientific name, dieffenbachia, in

the 1800s by Heinrich Wilhelm Scott, director of the Viennese
Botanical Gardens, to honour his head gardener, Joseph
Dieffenbach.

BRAND: Patch
SUBJECT LINE: Meet Dana =

“I'm sure we've all been there...
You get the urge to buy a
new house plant, accidentally
overwater it, and within 4
weeks it's dead. Just me?

Since making my first purchase with Patch,
their follow-up emails have been great.
What | love about them is how simple yet
effective they are. Patch has somehow
mastered personalisation without it being
forced and overbearing.

This email is jam-packed with everything |
need to know about my specific plant, top
tips, fun facts and even a free houseplant
parenting course.

It's one of those
emails that will
have lasting power
in my inbox.

| will definitely need to keep referring
back to it, which is the ultimate goal for
email marketing.

I've never been happier to be a new
plant mum!”

Jacina Ryan
Account Executive




BRAND: Pretty Little Thing
SUBJECT LINE: WORK IT (from home) "+

“l think this is a great
example from Pretty Little
Thing of a really timely,
and relevant email for
their target audience.

The email was sent just a couple of days after
a number of online retailers had announced
huge declines in sales, due to COVID-19.
However, it's good to see how quickly a retailer
such as Pretty Little Thing can adapt to a
situation like this.

Email is a great
channel to
communicate
with your
customers quickly.

There's a couple of things that | like about

this email in particular. Firstly | think the
subject line is great and adds some quirkiness
to make it stand out in a customer's inbox,
especially with other COVID-19 related emails
fighting for the reader's attention. | also really
like how they have a relevant piece of blog
content to break the email up so it isn't just
promoting the products. Finally, | also like
how they've utilised the channel to promote
other live classes they have been running
throughout the lockdown period. Again, this is
a great way to break up the product-focused
content and add value for the customer."

Lauren Reid
Account Manager
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And we agree. For supporting the UK's best small creative
businesses — we salute you. You are everything that's good and right
in the world. (That's it. We just wanted to tell you that.)

GET SOCIAL WITH US

[1/9/0/®/8

notonthehighstreet

2 Download on the

@& App Store § P aoc;gle Play

BRAND: Not On The Highstreet

SUBJECT LINE: Thank you for
shopping with us

“After placing an order
with Not On The Highstreet
(NOTH), | was greeted by

a friendly alpaca. Now this
might seem a bit strange
to some, but if you receive
emails from NOTH, you'd
expect nothing less.

The brand has a definitive and consistent
personality. Their emails are always fun,
thoughtful and filled with happiness. They
talk to me like we've been friends for years,
and we all know the more personal an email,
the more likely your readers will take action.

This simple,
amusing ‘thank you’
message certainly
put a smile on

my face.

At the end of the day, it feels good to be
appreciated - especially by an alpaca.”

It's nice to be thanked and who doesn’t
love an alpaca?”

Katharine Mitchell
Account Director




How Spoke switch
up their emails from
brand-building to
direct response

“Spoke is an online menswear
brand that specialises in size-
specific trousers. Fairly pricey
ones, too - around £100 a pop.

They use email primarily for brand-building.

A typical email usually makes only a passing
reference to the superior quality of the product.
Instead the copy focuses on establishing a tone
of witty self-deprecation. It frequently pokes fun
at the male model, the marketing team, or the
writers themselves.

The aim is to establish a kinship with the reader.
It's no coincidence that the salutation is Dear
SPOKEsmen. It addresses the reader as one of
the gang. The brand is saying, you're just like us -
charming and fun to be around. And it works.

Team SPOKE inbox.Anthracite On - A stellar new blue in our easy stretch Fives
Team SPOKE inbox Wicked Smarts - We've taken luxury legwear to the limit with new season Smarts

Team SPOKE Inbox_ Better Be-Sleeve It - Autumn calls - and our long-sleeved Merino Polo answers

Team SPOKE inbox Cord En Bleu - A mouth-watering combination

Team SPOKE inbox Go Commando - Take on the day in a pair of Army Bulletproofs

Team SPOKE inbox Toughen up - in this fresh drop of rugged Autumn denim

Team SPOKE inbox See Red - A smashing Autumnal shade for your inner Hulk

Team SPOKE inbox. Lead Hype - Meet our heavy hitting Lead Heroes

Team SPOKE inbox  Just Say Merino - Our luxurious new Merino Polos are stealth Autumn-wear

Team SPOKE inbox New Moss Bulletproofs - Our weatherproof technical chino - in new season Moss

Team SPOKE inbox  New Season Kit - Summer meets autumn in our Ammonite Heroes

Team SPOKE inbox  Back To Work - in deadly serious Anthracite Sharps

Team SPOKE Inbox. Steel of Approval - A cool new shade of Fives for hot legs

Team SPOKE inbox 20% off. 48 hours left. - You know what to do. 0§ S

Perhaps the most contentious debate in email
marketing is around frequency - how often should
you mail your list? Spoke's witty writing allows
them to push frequency to the max. They email
more or less every two days.

On the face of it, that might seem like overkill.
After all, how often are you in the market for a
£100 pair of trousers?

10ct

29 Sep.

27 Sep

24 Sep

22 Sep

20 Sep

17 Sep

13 Sep

10 Sep

SPOKEsmen,

Honestly — we don’t know our crankshafts from our clinometers. And there’s
nothing fast nor furious about the way we change a tyre.

But the stretch-cotton chassis on these Petrol Heroes is *flawless*. That much
we can tell you.

Just look at that colour. Navy got all moody and complicated. Think Ryan
Gosling in Drive. Like that. But, you know, IN A CHINO.

HONK HONK

Legwear just went up a gear.

It’s a limited edition, so hurry.

— Team SPOKE

MARGIN NOTES

el
Whisper it gently, but we're offering This week: 9 of the the best
20% off shorts for just a few days. audiobooks in 2019, could the 4th
There's no mention on the site. It's Matrix be just what Hollywoods

all very hush-hush. Use code needs, and Britain's best outdoor

SHORTCUT20 as your secret sculpture.

handshake.

But that's not really the purpose of the email.
Yes, you can buy from it, but the bigger goal is
to make the brand memorable.

It's also a brilliant lesson for aspiring
copywriters - how to write about exactly the
same thing, again and again, in a way that
keeps things fresh and keeps people reading.

But Spoke are no slouches when it comes to
direct response either. Look what happens
to the copy style when the brand wants the
reader to take action right away."

Firstly, the ‘FROM line’
changes. Emails typically
come from Team SPOKE,
but this one comes from
Katy at SPOKE. And the
salutation changes to ‘Hey
Stuart'. So, from the off, it's
different - more personal.

It opens:

Just a quick heads-up: we're about to make
the big switch to Spring / Summer and we
have a smattering of Winter styles and
colours left.

Offering a ‘reason why’ makes any offer more
believable. It tells the reader there are genuine
bargains to be had.

Then it says:

The sizes are a little chopped up, but the
SPOKE super computer suggests you are one
of the lucky ones - and we have a couple of
pieces in your size left.

So, not only is there an offer, I'm one of a
select few who can benefit. And they know
my size. It’s a clever nudge using exclusivity
and personalisation.

It goes on:

They are between 30 - 50% off - and once
they are gone, the cooler threads are out until
the Autumn. You'll find the hidden page here.

Brilliant use of language. It's a ‘hidden page’
which means only a few lucky ones can see it -
and I'm one of them. Exclusivity again.

It continues:

Might be just the thing to get you through
a bracing March - we are not out of the
woods yet!

It was pelting it down and freezing outside,
so this message was timely and persuasive.

Strides in your size: up to 50% off D nboxx spoke x &

Katy at SPOKE hello@spoke-london.com viaks... 8 Mar 2019, 11:48 i 4=
tome v

Hello Stuart,

Just a quick heads up: we're about to make the big switch to Spring / Summer and we have
a smattering of Winter styles and colours left.

The sizes are a little chopped up, but the SPOKE super computer suggests you are one of
the lucky ones — and we have a couple of pieces in your size left.

They are between 30 - 50% off — and once they are gone, the warmer threads are out until
the Autumn.

You'll find the hidden page here.

Might be just the thing to get you through a bracing March — we are not out of the woods
yet!

There's not much, so apologies if your size isn't left when you click.
Have a smashing weekend,

Katy

You received this email from SPOKE. If you would like to unsubscribe, click here.

& Reply B Forward

And finally:
There's not much, so apologies if your size isn't left
when you click.

The copy increases the urgency to seal the deal.
This is scarcity bias in action. There might be nothing
left by the time I click, so I'd better do it right now.

With a simple sign-off:
Have a smashing weekend,
Katy

Warm and personable - just one human being writing
to another. And it's an approach that's underpinned by
the style of the email - text only. There's no branding,
product shots, logos, nothing. It looks like a normal
email, something you'd type to a friend.

Spoke's brilliant copywriting

and direct response smarts are
a great example for all email
marketers. They also produce
some very nice direct mail.

Even if you don't need to get any
trousers right now, you should
get on their subscriber list.

Stuart Clark
Head of Copy




B RAN D: Pa p e rC h a S e ere is a lot more to discover in the ancient Greece. | View

SUBJECT LINE: The Wheel Deal e, o o GUEST CONTRIBUTOR
Fopniiste = =
c L ASSASSING A Lewis Alderson, CRM Marketing
"If pay day somehow slips WHEELY G0OD NEWS i DV X ' Manager for AkzoNobel looks
my mind (which isn't very B e N o at clever email marketing
often), | can always count automation.

on my inbox to remind

me. With customers flush
with cash, pay day can be

a fruitful time for retailers...
if they can capture their
reader’s attention.

This email from much-loved stationery shop,
Paperchase, achieved stand out with the
subject line “The Wheel Deal”, unlike the
bog-standard “Yay, it's pay day!"” or “Treat
yourself, it's pay day”. | was intrigued to
open the email.

What | found was a ‘spin the wheel’ game,
instead of a standalone discount.

One click on the
animated wheel
and | received

a discount for
my pay day
shopping spree!

Gamification is a simple, yet clever way to cut
through the noise. The game can be easily
refreshed and reused for other special offers
and seasonal promotions. | imagine it will be
a long serving template and good investment
for the brand.”

Jemma Connor
Account Director

The Best Around
(nothing's gonna ever keep us

er with this month’s top picks. There's never
been a better time to treat yo'self!

HiL
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Congratulations, hero! You've reached the end of your epic odyssey.

The long journey you've undertaken might have reached a dramatic conclusion, but what if you could
change your fate? There isn't just one ending of Assassin’s Creed Odyssey, so go back and try it a
different way. You might be surprised at what you find

YOUR CHOICES MATTER

VAN ! )
p & F) "

Ve
YOU SPARED YOU SPARED
NIKOLAOS STENTOR

ASSIN'
AS(S: R%SL D S

@ BPYISSEY
— | SEASON PASS

Want to continue your adventure? Don't forget you can go beyond your story campaign thanks to
the Season Pass! Including two major new story arcs, each told across three episodes and
introducing unique characters, powerful new foes, and surprising plot twists..

EXTEND YOUR EXPERIENCE

WHAT'S NEXT!

Check out all the latest news about the game
and upcoming in-game events!

SEE MORE

ANSISANSISTENES @ REE DR @ @M

A\

Hh & e

GET 20% OFF " GETMY
FOR @ 100 AT THE ©STORE = PROMO CODE

®UPLAY ©) veisort

BRAND: UBISOFT

SUBJECT LINE: Well done Lewis, you've uncovered
the secrets of your bloodline

“Like any avid gamer, I'm signed
up to marketing emails from video
games publisher, Ubisoft. My email
also links my Ubisoft profile to my

Xbox, which has led to some pretty
cool marketing automation.

| received this timely email as soon as I'd finished

the main campaign of Assassin’s Creed. It's a great
example of a triggered email, as the right content

was fired over to me at the right time. | was impressed
by the use of personalisation, too, as some of the
in-game decisions I'd made were reflected in the email.

And if that wasn’t
impressive enough,
Ubisoft took the
opportunity to upsell
extra packages of
the game,

enticing me to download and extend my experience.
There was even an exclusive promo code in there for
me. Overall, I'd say this was email marketing done well.
Each piece of content tied together nicely, and it didn't
feel out of place or intrusive in my inbox.

Well played, Ubisoft.”

Lewis Alderson,

CRM Marketing Manager,
AkzoNobel




BRAND: Crate & Barrel

SUBJECT LINE: May edit: What we're
loving right now

“| spend a lot of time
writing email copy for our
clients. So, it's the first
thing I'm drawn to when

an email lands in my inbox.
US-based home furnishing store, Crate &
Barrel, never let me down when it comes

to email marketing. Every newsletter or
seasonal campaign they send is beautifully
written and well-polished. So much so, it was

tough deciding which to include as my WOW
example. | went with their May edit.

Crate & Barrel's
copywriting is
the perfect
combination

of story and
conversation.

As you can see here, it's not too long, not
too clever. It's punchy, yet approachable and
topical. | always enjoy the read.

It also helps that their emails are just as
pretty to look at. This edit is sleek, stylish
and scannable. You'll also spot there's a nod
to social, which is another great example of
how they stay connected with customers -
something that's more important than ever.”

Charlie Baker
Copywriter

Crate&Barrel

View vith images

Tabletop & Bar Kitchen sale

/I MAY 2020

MAJOR INSPO

Living room makeover
feat. Leanne Ford

These days, our living rooms are working extra
hard. Check out how Patticake Wagner maximized
her long, narrow space’s potential using furniture
from our new Leanne Ford collection.

READ MORE
SHOP THE COLLECTION

What’s making us happy

At-home date
nights that
don’tinclude
Netflix

If you're like us, you
could use some new
ways to be together

{ now that youre

always together.

Layering lighting
like a pro

Follow the rule of three.
That’s three sources

of light in the room:
ambient (like a ceiling
fixture), accent (like a
floor lamp) and task
(like a desk light).

—

A daily dose
of vitamin C

It can help you stay

strong and healthy—
and it comes in more
forms than you think.

and even in a clay mask.

—

#
x
v

From sofas to
hospital gowns

Design Foundry, our
upholstery partner in
Hickory, North Carolina,
shifted operations to
start making protective

gowns for local hospitals.

Here’s how.

—

loving lately

The charming
fixer-uppers

over at
@cheapoldhouses.

DAYDREAM WITH US >

One chef’s childhood
snacks turned culinary
masterpieces.

MORE AT GOURMET
MAKES >

#CRATESTYLE

Sunny days ahead.
This spring weather is so welcome, don’t you agree?
From backyard yoga to patio meals, we love seeing
how you're spending time outside.

he_curated_husband

@forkingpassport

FREE DELIVERY ON ALL ORDERS OVER £49

CharlotteTilbury

NEWIN MAKEUP SKINCARE BESTSELLERS HOW-TO ABOUT CHARLOTTE

CHARLOTTE'S MAGICAL

NEW!

ARRIVALS

Discover the magic of Pillow Talk
around the clock with Charlotte’s NEW!
makeup magic and dreamy, dialled up shades
for every occasion, every mood and everyone!

SHOP NOW

MAKEUP SKINCARE HOW-TO BEST SELLERS
FREE DELIVERY 2 FREE BOOK AN
& RETURNS SAMPLES APPOINTMENT
On orders over £49 With Every Order With an expert artist
WATCH ON FOLLOW ON FOLLOW ON FOLLOW ON
YOUTUBE INSTAGRAM TWITTER FACEBOOK

s
T

BRAND: Charlotte Tilbury

SUBJECT LINE: Make Blue Monday NEW!
Monday

“Charlotte Tilbury cheered
me up on Blue Monday with
a short but sweet email.

Starting with their subject line, “Make Blue
Monday NEW! Monday”. The beauty brand
gave the Blue Monday hook a makeover in
order to push new arrivals. Once | opened
the email, they immediately had my attention
with the use of a gif, which demonstrated the
new product line.

What I like most
about this email
is that the brand
chose clarity over
cleverness.

The copy and call to action were punchy and
to-the-point.

Most readers are only going to give your
emails a cursory glance, so keeping emails
short with the message upfront, will increase
the likelihood of your readers taking action
and responding fast.”

Betty McMahon
Senior Account Manager



BRAND: Jet2holidays
SUBJECT LINE: ﬂ Eat, sleep, dream, repeat

“If you're like me, your
favourite part of a

holiday is sampling the
local cuisine. So, you can
imagine my delight when

| received this email

from Jet2holidays!

The airline asked recipients to cast their
vote on which national cuisine they're most

looking forward to tucking into on their next
trip (whenever that will be!).

This is a great
example of how

to generate
engagement with
your following

and get that
all-important click.

This well-targeted content also evokes
holiday nostalgia and really gets you
thinking about your future travel plans.

| don't know about you, but I'm certainly
dreaming of eating tapas on a beach front
restaurant right now!”

Sam Matthew
Account Executive

Jet2holidays

Package holidays you can

Deal Finder cityBreaks |  villas | Destinations

e\

FOOD, GLORIOUS FOOD

EXPLORE OUR DESTINATIONS
™

m% CYPRIOT
Wif‘”\‘ 12%

VOTE NOW

GREEK

30..

VOTE NOW

FRENCH
9%

VOTE NOW

SPANISH
22,

VOTE NOW

TURKISH

12.,

VOTE NOW

My 1" Years

e ST 2 S5 )R MORE FUN
ITIES CHECK OUT
‘We are open as usual with nig\sla?::l::::::l available for UK addresses Lo c K D o WN E D IT
—
V' T6ady’s the day the
Teddy Bears have b
. . o —
theip pichic {
Everything you need for your B
very own teddy bears picnic e 5 ses (@
Years picnic at home

STEP 1. " re > Read More >

Select your favourite soft toy!

i Tips on how to
Personalised Super Soft Medium  Personalised Taupe Puppy Soft ; :
Bear Soft Toy oy kids host a virtual
1ed playdate
£22.00 £22.00
re > Read More >

Shop All Soft Toys >
T IL EXCLUSIVE:

STEP 2: MORE, SAVE MORE!
Pack your lunch in your
" |0 OFF when you spend
favourite backpack £40 OR MORE*

ode: LOCKDOWN10

!0 OFF when you spend
£80 OR MORE%*

ode: LOCKDOWN20

Shop Now >
Personalised Pink Rainbow i
R L Personalised Tiger Mini Backpack
GET SOCIAL!
22500 £2200 3 #mylstyears to feature on our feed
\‘
\' Shop All Backpacks >

STEP 3. VY- -
Bring your favourite
blanket to sit on

Personalised Blue Dinosaur Personalised Pink Patchwork
Knitted Intarsia Blanket Quile

SREIEEREDR 3 (R Was £65.00 Now: £5200

-
" Shop All Blankets >
Shop All Essentials >

BRAND: My 1st Years

SUBJECT LINE: You're invited to our Teddy
Bears Picnic g

“As customers adapt to
the new normal, email
marketers must do
the same.

Yet some brands are doing this better
than others. My 1st Years have risen to the
occasion, and what better way than with a
Teddy Bears picnic!

| received this lovely email from the kidswear
brand, which had inspiration around activities
and fun ways to engage with the little ones as
lockdown restrictions continue to ease.

This is a great
piece of targeted
content.

It's both relevant to customers and timely
with what's happening in the country. The
step-by-step structure encouraged me to
scroll down to find out more, and there
was also a clear call to action to view more
lockdown-specific content.”

Shitha Bharucha
Account Director



BRAND: Getting Personal

SUBJECT LINE: Want to opt out of Father's
Day emails?

“Email marketing doesn’t
get much more thoughtful
than this example from
Getting Personal.

Father's Day can be a difficult time for many
people, and with the added pressure of
lockdown, this year was going to be harder
than most. Recognising this, the online gift
shop, gave customers the option to opt out
of Father's Day focused emails.

Just like their
gifts, the copy
was warm and
personal, and
acknowledged
the sensitivity
of the situation.

I'm sure some brands might be hesitant to
send emails like this with concerns over losing
readers. Yes, you might lose readers, but you'll
be left with those who are actually interested
and more likely to open your emails.

And the customers you do lose, will no doubt
appreciate that you've considered their needs
- and be more likely to engage with your
brand in the future.”

Steve White
Managing Director

We understand. Email looking strange? View in Browser

MADE TO MEAN MORE

e -

Hello Steve,

It's a strange time to be celebrating any occasions right now, but we wanted to check in
with you before we start sending reminders.

We know Father's Day can be a sensitive time for many people and understand if you would
prefer not to receive emails. Just click on the button below to opt out and we'll do the rest.

Don't worry about missing other stuff, we'll keep you updated with everything else.

Lots of love
Getting Personal x

OPT ME OUT OF FATHER'S DAY REMINDERS >

To unsubscribe from all our emails please click here

This email communication makes use of a "Clear Image" (gif) to track the results of the email campaign. If you wish to tur off
this tracking for future emails, you can do 5o by turning off the images in the email tself.

Getting Personal Limited, 1st Floor Southmoor House, Southmoor Industrial Estate, Manchester, M23 9XD, Reg No. 5253479.

asos ewin Brsssest Shese

TWO WEEKS LEFT!

(Consider this your official heads-up)

Un-oh Premier Del i 08/07/2020!

No need to put the date in your diary. We' in continue getting super-

You can renew your Premier Deli r£9.95. ltsa

s Next-Day Delivery costs £5.95 per

Get these new drops by tomorrow. .

AAAAAA

eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee

(((((((

Your Premier Delivery has expired :(

-

Get these new drops by tomorrow.

uuuuuuuuuuuuuuuuuuuuu
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BRAND: ASOS

SUBJECT LINE: Your Premier Delivery is
ending soon!

SUBJECT LINE: Nooo! Your Premier Delivery
has expired

"ASOS aren’t shy with their
emails. Whether it's an order
confirmation or a sale push,
| had plenty to choose from
for this WOW book. But it
was the online retailer’'s
Premier Delivery alerts that
impressed me the most.

Two weeks before my subscription ran out,

| received a timely reminder to sign up again.
ASOS cleverly shared how much I'd saved that
year thanks to their super speedy delivery
service, and how easy it was to re-subscribe.
Although this nudge didn't entice me to

take action, the subject line and email itself
created a sense of urgency.

As promised, ASOS sent me a follow up email
to let me know my subscription had expired.
But all was not lost, as | was reminded of how
easy it was to sign up again.

This was accompanied
by a personalised push
notification via the
ASOS app:

Uh-oh Sarah, your Premier Delivery subscription
has ended. Renew now for £9.95 to keep getting
speedy deliveries all year round!

I may not have re-subscribed, but both
reminders worked well together as a
programme and were great examples
of email marketing."

Sarah Phillip
Senior Account Executive



BRAND: The White Company

SUBJECT LINE: The linen styles your
wardrobe needs

"The White Company are

a class act when it comes
to email marketing. And

I'm not just talking about
their sophisticated designs,
beautiful imagery and
overall on-brand loveliness.
From a technical standpoint,
the brand is constantly
pushing boundaries.

As an Email Developer, | can easily spot when
an email has been designed mobile first.

It's clear that The White Company utilise this
technique. And with almost 50% of all emails

being opened on mobile devices*, it would
be foolish to not go mobile-first!

In this WOW
example, the brand
has used new
techniques in the
template to ensure
the email is fully
optimised across
all platforms.

It scales to any device size and there are
fallbacks in place to ensure the navigation is
always available. The email also works well for
dark mode too, which is proving to be a new
challenge for email developers."

*|BM, 2018

Abi Hall
Email Developer

The
Summer
trousers

Looking for the periect

LINEN CROPPED TROUSERS >
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DESIGN ICON

We're all for a good everyday bag. But not so much the
bundle of small essentials that ends up swimming around

the bottom of it. The Classic s the first product

we designed to solve that messy situation. Read on to see

how this design icon got its start.
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Delightful utility

Our aim was to create a little
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These pouches help keep your desk, your
bag and your day organized and in hand.

BRAND: Bellroy
SUBJECT LINE: Small pouch, big relief

"Who says practical has to
be boring? Certainly not
Bellroy, a brand known
for its range of smart,
stylish wallets with handy,
hidden features.

Usually, a pouch isn't a product you'd
purchase often, nor one you'd get excited
about. So, when it comes to promoting the
range, Bellroy knows it has got to make its
email campaigns work hard.

In this email, the
brand positions its
products as well-
designed problem
solvers.

By pairing clever copy with dynamic visuals,
Bellroy makes the most practical of products
seem desirable. If you pick up a pouch, you'll
organise your life and look good doing it.

Bellroy is a brand passionate about design,
which is evident in their emails. This example
has the perfect balance of function and
aesthetic. From the animated, colourful
imagery to the amount of space that lets

the content breathe.

It's an email with bags of style - just like
the brand."

Christopher Morey
Account Director




FREE Email Marketing Audit

Want to know how you can WOW
your subscribers? Get a valuable
second opinion on your campaigns
with our FREE email marketing audit.

If you're interested,

contact Steve on
swhite@redcmarketing.com
or call0161 872 1361
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