An Earth Day update.
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Where do you stand on Sustainability?

Sustainability has become big news.

The ‘climate crisis’ has made brands more aware of the impact
they have on the planet.

In turn, there is now a significant number of consumers who
say they will seek out more environmentally friendly brands.

Brands that wear their green credentials well are those that
can prove what positive steps they're taking to do good.

In this latest Email WOW Book, we're going to show you the
different ways some brands are tackling this message.

You'll see emails talking about Earth Day, ethical production
techniques, products made from recycled materials and more.

We'll also reveal the impact your email marketing activity has
on the environment, and what steps you can take to cut your
carbon footprint.

Steve White
Managing Director

Klarna.

Make CO: make sense.
Kon,

We've made tracking your carbon footprint simple.
As part of our Give One initiative, we've added a feature so you

can track your CO: impact in the Klarna app. Because every little
bit counts, if you count it.

Start tracking your carbon
footprint.

Measure the CO: emissions of
327kgCO, your shopping straight from the
e Klarna app. Track your purchases,
compare the impact, and make
sense of how shopping and the
climate are linked
l You'll find it under 'CO: emissions’
i in the My Klarna tab.
High impact purchas e
Fape—" ankgco,

We're giving £7.1 million to
the planet.

That's 1% of our recent funding
round. And we're making it easy for
other companies to follow suit. We
can make a big difference together.
So together, we Give One

Leam more
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ﬁ Monki Marelle floral print... £40.00
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Purchase date 18 April
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BRAND: Klarna

SUBJECT LINE 1: You're exactly what the
world needs

SUBJECT LINE 2: Looking for a carbon
footprint tracker?

“I received this email from
Klarna twice, different
subject line each time,
which explained that
they've updated their app.

Essentially there’'s
now a new feature
which allows

you to calculate
the CO; emission
you make with
every purchase.

It's part of a wider initiative from Klarna
called ‘Give One’, a memorable name that
will resonate well with the target audience.

The copy is pretty spot on throughout.
The subject line - ‘You're exactly what
the world needs' - is both flattering and
intriguing, an engaging combination.
The body copy builds on the theme,
talking to the reader like a hero who's
on a ‘journey to save the world'.

The promise to help customers ‘make
sense’ of CO2 positions the brand not just
as an authority, but one prepared to lead
by example, too.”

Jemma Connor
Account Director




BRAND: Crate and Barrel (Kids)

SUBJECT LINE: Earth Day - Mindful Living
Starts at Home

“Crate and Barrel make
high-end homewares for
people with a fair bit of
disposable income.

They also write excellent, aspirational copy.

This email is aimed at parents who like the
idea of creating a ‘mindful home'.

Phrases like ‘responsibly-made favourites’,
‘consciously curated’, ‘reduce waste’, ‘crafted-
to-last, and ‘healthy nest’ are woven through
the copy, to emphasise that these are
products with strong green credentials.

There's also a tip to ‘create a family garden’
which serves not only to ‘upgrade snack time
but to ‘support your local food bank’ too.

U

In short, this is a message for people with
both the morals and the means to give
generously to the cause.”

Stuart Clark
Head of Copy

EARTH WEEK GUIDE

THE

MINDFUL
HOME

Explore responsibly made favorites for families
and learn how author and blogger @readtealeaves
consciously curates her home.

the kid’s room

Reduce waste by choosing versatile, big kid-
friendly designs they’ll use for years to come.

indoor air.

ORGANIC WAFFLE
Made with responsibly

sourced, organic cotton.

g

le with growing kids
1 for mindfulness.

NATURE FRIENDS
ACTIVITY MAT

Features organic
cotton and natural
hemp fabrics.

@READTEALEAVES \}
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TODAY’S EARTH WEEK TIP

Create a family garden to upgrade
snack time and help your local food bank.
(Our HQ community garden donated
350 lbs of fresh veggies last year!)
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B PANGAIA

Women Wen Kids Science

Dearest Mother

By Jasmine Mans

If 1 were to write
you a love letter
I'd start in the dirt.

Plant you a seed
soll, sun
sand, and Earth

I'd plant you
Something pathos
that stayed
even in the rough.

When the water,
and light
rendered itself not enough.

Something that bellowed under the Earth,
Something that rendered itself a constant birth

Mother

you'd settling
awhaling river for me.

write you a love letter
1 would not use paper o ink

jou in the dirt
you rooted,

I'd write you free. tree? Trees capture CO2 fram the

base oxygen and help slow down

tree, you and your Valentine will be

anet long after February 14ih

This Sunday, we've pulled together our top Valentine's Day reads that
show our planet some extra love. Explore a very special letter to /10 say | love you?
Mother Earth written

inemans, why roses are out &

in and more.
n more

ng that WFH balance?
s from our PANGAIA team,

4 music, to walks and comfy clothes
elps them work from home most
ctively.

Check out the editorial

Explore our collections

[\

Womens Mens Kids

Our Impact
il e e Carbon removed e step closerto
purcnase protected or restored romthe atmosphere better future

PANGAIA Sheraton Hous
Nolanger want

BRAND: Pangaia
SUBJECT LINE: A poem to our Dearest

Mothere

“PANGAIA are an ethical
fashion brand who are
actually making a difference
(and the clothes look

fab, too!)

It starts with a sweet poem to Mother Earth
- a nice appeal to the reader’s emotions -

before explaining how they can plant a tree
this Valentine's Day, instead of giving roses.

A much more thoughtful idea.”

Charlie Baker
Copywriter



How to make
your emails

One of the reasons email marketing
is so popular is that emails cost next
to nothing to send. You pay for

the production of the email - the
copywriting, design and build - yet
the cost of actually sending it out is
basically zero. Or so it might seem.
Actually, there is a significant
environmental cost to email - in
fact all forms of digital marketing

- that often goes unreported.

Pause for a moment and think about how
many emails you receive every single day,
how many you open, and how many

you send. Each time you do so, you use
electricity. To generate this electricity, we
burn fossil fuels which in turn generates
carbon dioxide. So, over the course of a year,

your email activity
generates about
as much CO,

as flying from
London to Bruges!

And that's just if the emails you're sending and
receiving contain no images. If they contain
images, or animations, or attachments, then
your emails are producing even more CO,.

On a personal level there are simple steps
you can take to reduce your email carbon
footprint. For example, in the UK it's part of
our national identity to be unfailingly polite.
So, when someone emails you to confirm
something, it's natural for you to fire back

a quick thank you. Yet just cutting out these
niceties would have roughly the same effect
on reducing carbon emission as taking over
3,000 diesel cars off the roads!

Send fewer emails
to your customers

It sounds counter-intuitive, to send fewer
emails to your customers. After all, email
is so cheap you might as well email as often
as you can, right? Well, not necessarily.
If the content of your emails is poor, then
sending more and more emails to try and
bump up your responses won't work.
Instead, it's better to reduce the frequency
but change up the content. Providing your
- - list with a rich and varied inbox will not only
- boost the performance of your programme
but will cut your carbon emissions, too.

Be more targeted,
less scatter-gun

Good segmentation allows you to reach

more of the people you want to reach

and fewer of the people you don't.

For example, let's say you're a retailer

that sells both fashion and homewares
- and you've got a promotion on your

cookware. It makes sense to email

only those customers who've bought

homewares from you in the past, rather

than your fashion customers, too.

Could your emails do better?

Email Steve White at swhite@redcmarketing.com
Managing Director



BRAND: Nike

SUBJECT LINE: Move to Zero
Community Challenge

“The key word in this email
from Nike is ‘community’.

Throughout the email, Nike explain that they
are on a ‘journey towards a zero carbon and
zero waste future’, and encourage the reader
to join in with the action. The proposition is
nicely summed up by the ‘you run, we plant’
line, which is tucked away at the top of

the email.

What | really liked

about this email is

that, for every 1km
you run during the
promotion period,

Nike will plant

a tree.

Nike even manages to subtly weave in a sales
message, encouraging the reader to shop for
football shirts made from 100% recycled
plastic bottles.

And to top it off, they've featured a celebrity
endorsement from Billie Eilish, which boosts
appeal and makes the overall message

feel current.”

Jacina Ryan
Account Executive

RUN FOR ONE
MILLION

Move To Zero is Nike's journey towards a zero
carbon and zero waste future, but our commitment to
sustainable innovation doesn't stop with our
products.

s part of our Move To Zero mission, we joined
forces with our friends at WeForest to plant
1,000,000 trees. Now we're ready to plant even more.
— and you can help, too.

To celebrate reaching the 1,000,000 milestone, we.
‘want to invite our members to run 1,000,000km
together.

S0 oin our Move To Zero Community Challenge with
Nike Run Club, and for every Nike Member that runs
atleast 1km between 22 April and 6 May, we'll plant
another tree.

You run, we plant. Itl be good for you and good for
the planet, 5o lace up to help us help the worid.

Billie Eilish Talks Trash

‘Smallacts lead to big impacts when it comes to
climate change. Singer-songwriter Bl Eiish talks.
with marine biologist and climate expert Dr. Ayana
Elizabeth Johnson about speaking up, shifting culture
and — most importantly — staying optimistic. Leam
‘what you can do to make your voice heard,

ade with 100% recycled
 reason to wear your

novations

moves in how we source,
e our materials on our
1and zero waste future.

tics, yarns and texties in our

significantly reduce our
e made of that counts.

MOVE
10

&

NIKE'S JOURNEY

TOWARD A ZERO
BON AND ZERO

WASTE FUTURE

Follow every step in our journey and discover new
ways we can Move To Zero together.

Nike.com

Men Women Boys Gis

easyJet

Flights | Holidays

Flignt info | Holidays | Inspire me | Manage bookings.

Since November 2019 we have been offsetting the carbon

emissions from the fuel of every single easyJet flight, at no
extra charge for any passenger.

We believe flying is important - the opportunity to go
abroad, to spend time with family and friends and
experience other cultures. But we have to balance this
with the effect we know it's having on the planet. This is
why we offset the carbon emissions from the fuel used on
all our flights.

How do we offset the carbon emissions?

This is done through the projects we continue to invest in,
which include planting trees, protecting against
deforestation and renewable energy initiatives across the
globe.

Carbon Offsetting is the best interim solution today, but it
isn't our final destination. We will continue to focus on
driving carbon efficiencies today and supporting the
development of zero-emissions aviation technology for
the future.

Making fiying better and more affordable for everyone has
always been part of our DNA. Offsetting carbon from all
our flights is just one more step in our journey.

Learn More >

PROTECTION b
PROMISE
u may be prompted to

when you log in to your
of helping you stay safe

From our Refund Guarantee to Freedom to line.
Change policies, you can book with
confidence, knowing that if plans change, 1 details are up to date so
so can your flights and package holiday cess your account.
bookings.

Flights Protection Holidays Protection
Promise Promise
and privacy palicy.
easyJet Airline Company Limited, registered in England with registered
number: 3034606. Subsidiary of easyJet plc, registered in England with
registered number: 3959649. Registered Office: Hangar 89, London Luton
Airport, Luton, Bedfordshire, LU2 9PF.

easyJet holidays Limited. Registered in England, with registered number
11927917 Registered office is at Hangar 89, London Luton Airport, Luton,
Bedfordshire, LU2 9PF.

Please don't reply to this email as the inbox is unattended. You can get in
touch with us by contacting Customer Senvices from our website

To ensure you can receive our email, please add
inspiration@traveleasyjet.com to your address book.

Why are we contacting you? You have received this email because you are
subscribed to our mailing lists and we understand you want to receive offers
for fiights and travel related products. If you no longer wish to receive
marketing messages from us, you can change your preferences here.

BRAND: easyjet
SUBJECT LINE: Set off having offset

“As you might expect, the
airline industry generates
a lot of carbon emissions.

Which puts a brand like easyJetin a
tricky position when it comes to messages
about sustainability.

How do you square a need to keep
people buying airline tickets with a desire
to present your brand as doing its bit for
the environment?

Actually, this
educational

email does a
pretty decent

job of talking

up the brand’s
commitment

to offsetting
carbon emissions.

It doesn't seek to downplay the effect
air travel has on the planet’s health.

But it explains in detail the tangible steps
the brand continues to take to ‘make

rn

flying better’.

Liz Hartley
Account Executive




BRAND: Made.com

SUBJECT LINE: Introducing Geev_our new
giveaway service

“l think ‘give away, don't
throw away’ is a really
interesting concept.

It's a positive way for the brand to
acknowledge that too many people are
throwing away perfectly good furniture
- and also do something about it.

But it's not just about re-homing
pre-loved furniture. Made.com also give
money to good causes for every piece
of furniture listed.

It's a nice way for
a big brand to feel
more like a local
business that's
contributing to
the community.

| like how the neutral colours, simple
graphics and clean layout help to guide the
eye - ensuring that it's the message that
takes centre-stage.”

Betty McMahon
Account Director

Give away, don't
throw away

Buying a new MADE piece, but don't want the old to go to

waste? We've partnered with giveaway platform Geev to

help you rehome your pre-loved furniture. Plus, for every
item you list, we'll make a donation to charity.

FIND OUT MORE BROWSE FURNITURE

Everybody’s
happy

Finding a new home for the stuff

you don't need anymore means

less landfill and waste. It's also a
great way to give back to your local
community. Good for society, good

for the planet.

Browse furniture

Sweet charity

We give money to a good cause
for every successful donation you
make. All you have to do is pick
from one of our five charity
partners, and we'll donate 10% of
your order value to your chosen
organisation.

See more

EIEIEIEE TrustScore 4.3 | 89,763 reviews sk Trustpiot P D f

This email was sent to eli_m_12@hotmail.co.uk

MADE.COM | 5 Singer Street | London EC2A 4BQ | United Kingdom

Please note: Orders that are cancelled or returned will not be considered eligible, and MADE wil
not issue the charitable donation. Order status will be checked at scheduled intervals, S0 you may
il receive a confirmation email from us even if you've cancelled or returned your order - this
doesn't mean that the donation will be made. Only valid listings on Geev are elgible:for the
promotion. Any ads that are rejected by Geev will be considered invalid, and a charity donation
won't be issued. For full information relating to the donations please visit MADE.COM

Brdon
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['he right kind -

of impact .

We love making clothes that stand out and make
_you feel great, but we know we also have a
 responsibility to look at how we make those
. clothes. See'what we've been up to...

A not-so-new
fabric

“From May, all our new womenswear
swimwear will be made from recycled
nylon. It was a big project changing
the whole range - everything is always
tested to Boden standards, which are
high. Our next step is reviewing our
cups and trims.”

Sally-Ann, Garment Technologist

Restoring rainforest
with REGUA

“We're partnering with charity REGUA to help manage
and restore deforested land in BrazilTheit'goal is to
reduce carbon and protect biodiversity and we
wanted to help raise awareness of their work.”

Jess, Marketing Executive

Denim with
a difference \

“Cotton farming and denim produc-
tion have a high environmental
impact, so we worked closely with §
our suppliers to make our range
more sustainable. By May, all new
women's denim styles will be made
with sustainably sourced cotton: a
combination of recycled cotton and
cotton sourced through BCL"

Adam, Assistant Designer

We know there’s still more to do..

KEEP READING »

Business as unusual

Things aren’t quite back to ‘normal’ just yet. A3
Getting items in stock is still proving tricky [Cbosen )
in some cases and may involve a slightly [ Bosien )
longer wait than expected. Please bear with m
us while we work closely with our suppliers 223
to get your orders to you as quickly as T2
possible. Head to our hub to read our
Covid-19 FAQs.

FANCY A NATTER? n u @

Unsubscribe | Gift Vouchers | Contact Us

3. P Boden & Co. Lid, 114-120 Victaria Read, Landen, NW10 6NY. Company Ne: 2692601

BRAND: Boden
SUBJECT LINE: Making meaningful changes

“This simple email
from Boden was sent
on Earth Day.

It presents itself as an ‘update’ to the reader
about what the brand has been doing
sustainability-wise.

Boden always write nice copy and there’s
a cute play on how their clothes make you
feel vs how they’re made.

There's an honesty
to the tone too - an
acknowledgement
that, while the
brand is doing a
lot, there’s ‘always
more to be done’.

| like how each copy pod is written by an
individual, from 3 separate departments.

It underlines the idea that sustainability
is everyone's responsibility - not just fluff
written by the marketing department.”

Christopher Morey
Account Director




BRAND: Warehouse

SUBJECT LINE: Tell us your thoughts
on sustainability

“Plenty of fashion brands
have started to acknowledge
both the environmental and
social impact fast fashion
has on the planet.

Here Warehouse are looking to start
a conversation with their customers.

But here Warehouse are after real opinions
on ‘how we can do better’, which suggests
they're genuinely looking to improve.

The size of the incentive suggests that
sustainability is a topic they're taking seriously,
too - it's more than just box-ticking.”

Abi Hall
Email Developer

WAREHOUSE

NEW IN DRESSES TOPS ACCESSORIES

TAKE 20% OFF EVERYTHING
SHOP NOW

START THE SURVEY

SURVEY T&C'S

*20% off evenything already applied

DOWNLOAD THE APP:

@& App Store P> Google Play

f ¥ P 0

Privacy policy | Unsubseribe

Warehouse Fashions Online Limited (No. 12579412), a Company registered in England and Wales
based at 43-51 Dale Street, Manchester M1 2HF.

Sustainable travel and Earth Day 2021

Hi,

As we start travelling again, itis a great opportunity to think about how we
can make better travel choices. Every year, Earth Day gives us a chance to
show our support for tackling climate change.

Did you knaw a train journey generates less than 1/20 of the CO2 emissions
of air travel and approximately 1/7 of the COZ2 emissions compared with car
travel, per passenger? Choosing train travel over flying or driving is 2 great
way to start treating the planet with a little more love.

Plus, it's easy with the Trainline app. Check train times, book tickets, save

time and money. Oh and there's the views! There’s nothing quite like staring
out of a train window with your favourite playlist on is there?

Transport CO2 emissions

© 00
B

Save 1/3, again and
again!

If you're going to travel more by
train, consider a Railcard. You could
save an average of £171 a year**
With 1/3 off eligible tickets, the
more you travel by train the more
you'll save!

Go paperless

Skip the ticket machines and

unnecessary queing at the station

with digital tickets on your phone D
(available on most routes). Less ﬁ

paper waste makes for a greener

environment.

Eco-friendly travel tips

Even small changes to your travel
routine could make a big difference

when it comes to living a more
environmentally friendly life. We've
got four tips on how you can be
greener during your regular
- W journeys.
-

OKyY

Please do not reply to this email as this email address is unmenitored.

ational Limited
ECIN 21D,

5, 76000 Patis with
MO78100022 with
umbar FR 58 512

277 480

Qur Privacy Policy Is avallable here

BRAND: Trainline

SUBJECT LINE: Choose the greener way
to travel

“Sometimes it can feel
like a brand is simply
trying to ‘green-wash’
its image by pushing a
sustainability message.

But that's not the case with this email
from Trainline.

As the body copy points out, taking the
train is far more environmentally-friendly
than driving or flying.

It helps that the email also includes some
eco-friendly travel tips and a call to go
paperless - underlining the brand’s
green credentials even further.”

Adrian Rowe
Chairman




BRAND: Dulux Trade

SUBJECT LINE: Looking for a more
sustainable paint for your projects?

“This solus email introduces
the reader to a brand new
product from Dulux Trade.

Airsure is a range of paints specially
formulated by Dulux Trade to minimise the
impact paint can have on indoor air quality.

This product was
launched during
the pandemic,
making it both
timely and
relevant given
how many of us
were working
indoors at

the time.

The copy combines simple, straightforward
language with technical specifics the target
audience would want to know about.

It underlines the need for brands to be able
to substantiate their sustainability claims
with provable facts.

Design-wise, we kept things clean, saving
a key area of focus for an explanatory video.

n

Steve White
Managing Director

Dutux)

TRADE

Products Colour Advice PaintLife Findastore Services

THE SURE CHOICE FOR
INDOOR AIR QUALITY

Introducing the New 99.9% VOC
FREE® Dulux Trade Ai range

Hi there,

As you know, creating healthier environments for building users is of growing concem
across the construction industry. In particular, the emphasis on creating spaces with
good indoor air quality has never been more relevant than in recent months.

With the UK population spending up to 90% of their time inside buildings?, indoor air
quality is an important consideration.

INTRODUCING THE NEW AIRSURE RANGE

The range includes new Airsure Diamond Matt and Airsure Vinyl Matt, 99.9% VOC
free! emulsion paints. Offering great quality, performance and coverage, they help to
minimize the impact on indoor air quality? - with a lower or equal to carbon footprint®
compared to the Vinyl Matt or Diamond Matt equivalent

Both BREEAM? and LEED® compliant, and classified as low emissions?, the products
in the Airsure range can help your customers meet the most stringent sustainability
objectives. This means you can secure maximum credts to help meet your
sustainability targets

For more information
Watch the vi
on New AIRSURE... oichiheNicec

REASSURING QUALITY FINISH,
ALL OF THE PERFORMANCE
We've got all your colours covered, with AIRSURE Diamond Matt available in the full
Dulux Trade tinted colour range. And you can expect the same tough, durable finish
as Diamond Matt, with scuff, scrub and stain resistant technology, which means it still
meets Class 11SO 11998 and Type C BS 7719 sorub ratings.

You can also rely on AIRSURE Vinyl Matt to have the excellent opacity, coverage and
finish that Vinyl Matt provides too, making it perfect for interior walls and ceilings.

Discover the range >

COLOURS PRODUCTS SERVICES KNOWLEDGE

Stay Updated

(] (&]

1. Based on in-can VOC content, measured in accordance with ISO 11890-2:2013

2. Public Health England Indoor Air Quality Guidelines for VOCs in the UK:
hitps://assets.publishing.service. gov.ukigovemmentiuploads/system/uploads/
attachment_data/file/831319/VO_statement_Final_12092019_CS__1_pdf

3. Independently tested for emissions, including formaldehyde, TVOC, TSVOC and
Cat 1A & 1B carcinogens. Compliant with the emissions criteria in BREEAM New
Construction 2018. (UK and International), LEED v4.1 & WELL 2.0,

4. BREEAM is the world's leading sustainability assessment method for master
planning projects, infrastructure and buildings. It recognises and reflects the value in
higher performing assets across the built environment lifecycle, from new construction
toin-use refurbishment.

5. LEED (Leadership in Energy and Environmental Design) is the most widely used
green building rating system in the world. Available for virtually all building types, LEED
provides a framework for healthy, highly efficient, and cost-saving green buildings.
LEED certfication is a globally recognized symbol of sustainability achievement and
leadership.

If youre not interested in receiving news and offer every month, you can unsubscribe
here

AkzoNobe! Imperial Chemical Industries Limited is a part of the AkzoNobel group.
Legal entity: Imperial Chemical Industries Limited.Registered number:218019.
Registered Office: The AkzoNobel Building. Wexham Road, Slough SL2 5DS

©AkzoNobel 2021.

A SUSTAINABILITY SPECTACULAR

Join us From JIMYRIA for our
COMPLETELY, U7T/€L). INCREDIBLY.

ABSOLUTELY GOBSMACKINGLY
KUBBLSH EXHIBITION!?!

‘We will be re-using our refuse, transforming our trash, sprucing up our scrap and
making our plastics fantastic in our sustainability spectacularl
Pay us a visit this summer for HEAPS of FUN!

DISCOVER MORE

(i e r i Y
elien DY
“\?@mmce

DINE-EXPLORE-MEET

See the zoo like you've never seen it before! From breakfast with the lions to an exclusive tour of
the Z00 before opening - these NEW Experiences at Chester Zoo are now available. Have an
UNFORGETTABLE day and, get closer to the incredible animals, gain insight into the daily Ives of | gt 1
our staff and the wildlife they care for. Experiences at Chester Zoo also make a perfect gift for
the animal lover in your life.

WHAT'S ON AT THE ZOO

We have LOADS of amazing events coming up at the zoo, from the retum of our much loved little
tots mornings to conservation technology courses! Check out the latest unmissable events at
the zoo.

EXPLORE MORE

We've recently celebrated our 90™ birthday! And to commemorate this milestone, we're celebrating
YOU! We've seen stories of love, legacy and laughs, and LOADS of wonderful memories from
over the years. Watch some of the incredible stories unfold and share your story by joining our
Me, You and the Zoo communty.

BRAND: Chester Zoo

SUBJECT LINE: The biggest pile of garbage
you will ever see ﬁ

“From the teaser subject
line to the breathless tone
of voice, this email does

a brilliant job of making

a sustainability message
feel spectacular.

It's essentially an invitation for the reader
to visit the zoo to see a ‘rubbish exhibition’,
where everything on display is made from
recycled materials, trash and scrap.

As you might
expect from a
brand offering
family days out,
the tone is super-
playful, while the
‘cut-out’ graphics
lend the whole
email a naive
charm.”

Nick Jones
Head of Design




BRAND: The Body Shop

SUBJECT LINE: Our recycling scheme
. "
is back g 2

“Of all the emails | receive
from The Body Shop, this
one really stood out.

Unlike their sales or product guide emails,
which | receive a lot of, this email focuses
solely on the brand's sustainability story.

Given The Body Shop's history and
reputation as a sustainable brand, it
actually seems weird that they don't push
this message more often in their emails.

The copy does a good job of clearly
explaining how the recycling scheme works.
It also notes that the scheme began in
1993, underlining the brand’s decades-long
commitment to sustainability.”

Tereza Macegova
Junior Search
Account Executive

THE BODY SHOP.

IRENDING FACE BODY MAKEUP OURVALUES LOVE YOURBODY™ CLUB

RECYCLE

DOING OUR BIT TO HELP
REDUCE WASTE WITHIN THE
BEAUTY INDUSTRY

Our recycling scheme is backd Bring your
empty beauty packaging into store (even it
it’s not from us) and we'll do the rest.

all UK stores®, with the aim to be

res across 14 countries by the end
21. And we won't siop there.

Find out more

@thebodyshop_lincoln

WHAT CAN |
RECYCLE?

Here's a handy guide on what you can and
can't bring back into store. Just make sure
it's clean and emply.

A §ifis HEHa

RECYCLE AT HOME BRING INTO STORE UNABLE TO RECYCLE
Most larger single material Bring back those hard to Unfortunately, any
items can be recycled at recycle items like pumps, packaging classed as
home through local pouches, pipettes, lip gloss hazardous or flammable
recycling schemes. tubes and mascaras. We're unable to recycle

HOW IT
STARTED

VS HOW IT'S GOING

Our founder, Anita Roddick, faunched Bring
Back Our Bottles in 1993 and in 2019 we
relaunched as Retur, Recycle, Repeat

across 5 countries.

This year, we're relaunching again and in
more countries and stores than ever before.

WE'RE A B CORP™ Certified

B corps believe in business as a force for good.
Find out more here

@ fvy O

CLICK & COLLECT | GALL & COLLECT | CONTACT US

“Excludes L

on Bridge, Birmingham New Street Station, Stansted Alrport and Edinburgh Airport

We operate in accordance with our privacy notice and general Terms & Conditions.

method

discover cleaning
that's design driven
+ future-triendly

hello Katie

we're so excited you're here. thanks for joining us on our
mission to make the world greener, cleaner + more
colourful. at the heart of method are products that are
design driven + future-friendly. and we're gonna make a
wild guess that you are too.

naturally, you'll get the latest scoop on limited editions,
product launches + competitions. but you'll also be the first
1o hear about our creative collaborations for social +
environmental change. we believe in creativity as a force
for good. from our bottles ta our business, we make the
good fight good fun.

creativity for good

when we're not coming up with the best
smelling products in town, we love
working with designers + artists like
Morag Myerscough, unicorn, alien + drag
artist Cheddar Gorgeous and
The Design Museum.

collab highlights

born in california

method was started by two superheroes who wondered why cleaning products
looked as bad as they smelled.

suds up, scrub down

method body.
our body wash is made to match the

mood you need right now. choose energy,
nourish, peace or detox. only £6.95* pure

buy method body .

business for better

we believe in using the power of our business to create positive social + environmental
change.

>
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methodproducts.co.uk
“on methadshop.co.uk as of 30/09/21
mathod products td 1 ston stret richmend surrey, uk tw? Tag
got a question? you can get in touch with us
please don't reply directly to this email as no one will see it. @)

not your bag? click here to..

BRAND: method

SUBJECT LINE: welcome to the good fight.
it's good fun £ 1.

“This is Method's onboarding
email that you get when you
first sign up.

The subject line welcomes the reader, and
it also introduces their brand platform, the
good fight.

On the face of it, the brand makes ethical
cleaning products, yet that's only part of
the story.

Method's main USP is the way it does
business - not just sustainably but ‘future-
friendly’, too.

They call it ‘business for better’ and it's about
reinvesting profits into making the world a
better place.

In doing so, they're setting the standard for
the rest of the industry to follow, and | admire
them for that.”

Katie Bovington
Account Manager
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FREE Email
Marketing Audit

Want to know how you can WOW your
subscribers? Or need a hand crafting the right
sustainability story for your audience? Get a
useful second opinion on your campaigns
with our FREE email marketing audit.

If you're interested,
contact Steve on
swhite@redcmarketing.com
or call 0161 872 1361

RED(«

1 Anchorage Quay, Manchester M50 3YL



